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Have You Seen Them?? 

Boston, Worcester, Brockton, North Shore,  

and Springfield. These are the strategic lo-

cations of the newest marketing endeavor 

by the Opticians Association of Massachu-

setts, in their effort to teach the consumer 

who we are and what we do. The medium? 

 

This was the brainchild of George and Lisa 

Bourque, both directors on the OAM board.  

 

The message is simple: Opticians- Helping 

America See. This tagline was developed 

by the Opticians Association of America 

and made available to anyone and everyone 

to use in any way they like. It was created 

to, at a glance, quickly educate the reader 

about our profession.  

 

The lack of knowledge surrounding our 

profession has created many issues for opti-

cianry. No one will actively choose to see a 

licensed optician if they do not know what 

one is. This affects everything from low 

entries into the occupation, to struggling 

independents, to online eyewear. The more 

educated the consumer is, the more likely 

they are to choose a licensed optician. 

 

The billboards will run for the entire month 

of February, and achieve more than four 

million viewers. The image is placed on a 

digital billboard that changes every ten sec-

onds. Each billboard will offer over 

800,000 views by the end of the month.  

The project was partially funded by a 

grant from the Opticians Association 

of America which provided several 

grants to different states with market-

ing initiatives. Massachusetts offered 

five billboards, Michigan will run a 

marketing video on opticianry at lo-

cal movie theaters, South Carolina 

plans one billboard and 

use office clings, while 

Texas plans a billboard 

in a busy, strategic area.  

 

These are all part of a 

national campaign to 

educate consumers. 

Massachusetts is the 

first state to begin their 

campaign and will act as 

a test site for this me-

dium. Lamar, the bill-

board company, devel-

oped a proposal for bill-

boards in every state in 

the US and many have 

this planned for their future.  

 

Marketing opticianry is a focus for 

the Opticians Association of MA and 

the Opticians Association of     

America. 

Optician Billboards Rise High in MA! 

 

Thousands of cars passed the billboards such as this one on  

I-290 in Worcester everyday and caught the message 

Dibby Bartlett received the OAA 

State Leader of the Year Award.  

Read more on page 5 

OAA’s new logo for 2016 

Billboards!!  
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2016 OAM Corporate Partners 

ABB CONCISE 

ACCU RX 

ALCON VISION CARE 

BEST IMAGE OPTICAL 

BOSTON EYE DESIGN 

CHARMANT 

CHERRY OPTICAL 

CLEARVISION 

COBURN TECHNOLOGIES 

COOPERVISION 

COSTA SUNGLASSES 

ESSILOR INSTRUMENTS 

ESSILOR LABS OF AMERICA – CROWN 

ESSILOR USA 

EUROPA INTERNATIONAL 

FACE A FACE 

FGX INTERNATIONAL 

FYSH & KLIIK 

HILCO 

HOYA VISION CARE 

KENMARK 

LUXOTTICA 

MARCHON EYEWEAR 

MARCOLIN 

MCGEE GROUP 

MCLEOD OPTICAL 

MENICON AMERICA 

MICHAEL SHAER OPTICAL 

MODO EYEWEAR 

NASSAU VISION 

OVVO OPTICS 

PARTNERS IN VISION 

PERFERX OPTICAL 

PFO GLOBAL 

PRECISION OPTICAL 

PRODESIGN 

RANDOLPH  

REM EYEWEAR 

ROCHESTER OPTICAL 

SAFILO, USA 

SHO EYEWORKS 

TODD ROGERS EYEWEAR 

US OPTICAL 

VICTORY/ EAGLE EYEWEAR 

VILLA VENETA EYEWEAR 

VISION-EASE LENS 

ZEISS  

Please support them! 

 



President’s Message 
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Dear Fellow Opticians, Optical Students and  

Apprentices 

 

2016 will be a great year for Opticianry in Massachusetts 

and the OAM! There’s so much exciting news to share! 

 

 January is National Opticians month. This year we pre-

sented Governor Charlie Baker a request that he proclaim 

January as Opticians Month in Massachusetts as well. The 

result was a beautiful signed proclamation (which we will 

display at our Spring Education Conference) urging the citi-

zens of the Commonwealth to take cognizance of this event 

and participate fittingly in its observance. We plan to request 

this proclamation each January. 

 

Toward the end of January a group of 16 students, appren-

tices and board members attended the OAA Leadership 

Conference in San Antonio Texas. As always, this meeting 

was a great place to network and interact with Leaders from 

across the country, to learn what is happening in Opticianry 

throughout the nation, and to attend (and lead) several fasci-

nating breakout sessions. 

 

At this conference, our own Dibby Bartlett was awarded the 

most prestigious State Leader of the Year Award for her 

tireless efforts in advancing Opticianry in Massachusetts and 

across America. Congratulations Dibby! 

 

Our Board is also excited to announce a new marketing 

campaign to promote Opticians that will consist of five elec-

tronic billboards showing the national Opticians logo 

(Helping America See) as well as our Association website. 

Look for them throughout the month of February in Boston, 

the North Shore, South Shore, Worcester and Springfield! 

More than a million other people will see them! This promo-

tion is possible in large part due to a grant we applied for 

and received from the OAA. 

  

In February, Blair Wong and I had a chance to meet with 

Governor Baker. We’ve been invited back for some one on 

one time to discuss several topics including our strong re-

quest that he not sign changes to Apprentice contact lens 

requirements as a result of executive order 562, as well as 

ways that the 

state can help 

better support 

and advance 

the Opti-

cianry pro-

gram at 

BFIT. Please 

check our 

website for a 

recap. 

 

Our Spring Education Conference is scheduled for 

Sunday, April 10th at the Doubletree Hotel in 

Westborough. As always there will be a great 

lineup of speakers and topics as well as the time to 

interact with hundreds of other Opticians and our 

Vendor Partners. Online registration should be 

available around the end of February. 

 

 We will also be hosting a 3 credit hour mini  

meeting on Sunday, June 5th at Patriot Place in Fox-

boro. We are lining up some great speakers to dis-

cuss frame design, manufacturing, and 3-D printing.  

 

Other events later this year include our annual golf 

tournament in September which we hope to host 

again at the Blackstone National Country Club, and 

our Fall Annual Meeting and Education Conference 

which will be held in November at the Southbridge 

Hotel and Conference Center in historic 

Southbridge. 

 

 I look forward to seeing you at 

these great events. Please check 

the website often for updates and 

more information, and don’t forget 

to like us on Facebook. 

 

Proud to be an Optician, 

Michael  

Proclamation of January Opticians Month signed by Gov. Charlie Baker 

 

 

 



The Opticians Association of America (OAA) held 

their Annual Leadership Conference in San Antonio 

Texas, January 21-23. Massachusetts was well repre-

sented with 16 representatives that included OAM 

directors, students of the Ben Franklin Institute of 

Technology (BFIT), and apprentices. Opticanry lead-

ers from across the United States gather each year for 

a weekend of networking, sharing ideas, and most 

importantly developing skills in the future leaders of 

our industry. There was representation by many na-

tional organizations, including ABO/NCLE and the 

National Federation of Opticianry Schools (NFOS). 

Blair Wong, Dibby Bartlett, Michael Tanzi, George 

Bourque Jr, and Kyle Beaudet each led breakout ses-

sions for both students and general attendees in 

which aspects and ideas of leadership development 

were shared. Over forty student/apprentices from 

across the US who came with financial assistance 

from the OAA participated in the breakout sessions 

led by Blair and Dibby. 

Leadership weekend provides a platform to share 

exciting news and information happening in our pro-

fession from different parts of the country. OAA re-

vealed a new logo, and discussed the organization’s 

continued efforts to promote Opticianry. Blair Wong 

was proud to announce January 2016 as Optician 

Month in Massachusetts, and shared the proclamation 

signed by Governor Charlie Baker. He also presented 

a video featuring interviews with students of the 

BFIT’s Opticianry Program that recently aired on 

Boston Channel 7’s Urban Update series. 

Opticians Association of Massachusetts' past presi-

dent, Dibby Bartlett was awarded State Leader of the 

Year. OAA recognized her national efforts to pro-

mote, market, and lead our profession in the right 

direction. 

Three days with some amazing 

industry professionals, educators, 

current and future leaders is not 

only inspirational but rejuvenat-

ing. The future of opticianry is 

bright, and Massachusetts is lead-

ing the way. I encouraged all opti-

cians to get in-

volved and help 

lead the way to a 

stronger profes-

sion. 

Kevin Silva 

One of the most inspirational moments 

of the 2016 OAA Leadership conference 

in San Antonio was the special twenty 

minute trailer viewing of "Sight - The 

Story of Vision". The event was espe-

cially monumental because the writer, 

director and producer of the PBS documentary, Kris Koenig, 

was a surprise guest host of the presentation. 

 

Sight, which has been in production for more than two years, is 

the story of the eye health profession and its impact on civiliza-

tion throughout history and the future of our world. 

Kris is well known for his work on "400 Years of the Tele-

scope", one of the most widely viewed documentaries in PBS 

history. 

 

Stemming from Kris' collaboration with Dr. David Fleishman, a 

retired ophthalmologist who created the website antiquespecta-

cles.com, the world's greatest virtual museum on antique spec-

tacles and eye health, Sight promises to become the most im-

portant documentaries related to eye health. 

 

Sight is nearing completion and may air on PBS as a one hour 

documentary later this year. The DVD will be available in sev-

eral languages and will become an educational cornerstone that 

can be integrated into all levels of education. There are more 

than 100 expert interviews associated with the DVD, and an 

interactive app which will allow the viewer to pause the video 

and access related related interviews, definitions and videos. 

 

"Sight" events are being planned for many US cities that will 

provide vision screenings and follow up care for all people 

needing eyecare and optical services. 

 

Kris, a two time Emmy recipient, was honored to receive OAA 

recognition for his amazing work and dedication on this enor-

mous project. At the conclusion of the presentation, OAA ex-

ecutive director Chris Allen, announced that the OAA will be 

contributing $15,000 toward the documentary and related hu-

manitarian projects.  Go to  

www.storyofsight.com for more 

information or to make a contribu-

tion to this project. 

 

As opticians we take great pride in 

the many ways in which we help 

people and the impact we can have 

on their lives. "Sight - The Story of 

Vision" is dedicated to all of the 

people impacted by some form of 

vision loss and the eye care profes-

sional dedicated to caring for them. 

We are so grateful to Kris Koenig and Dr. David Fleishman for 

their tireless work and dedication in bringing the story of vision 

to the world.   -Blair Wong 
 

What’s OAA Leadership  all about? 
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State Leaders Preview "Sight" 

 

 

From left to right: Kris Koenig, Blair Wong & Chris Allen 
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A few years ago a coworker of mine spoke to 

me about his experience at the leadership con-

ference and how great it was.  My coworker 

insisted in that I should try to attend and how 

fun and informative it would be for me.  But 

Kyle was wrong! The leadership conference 

was not only a great time but a life changing 

experience. Not only did I get to make new 

friends with the same passions as me, I also was 

able to meet my leaders and learn from their 

experiences. 

 

One of my highlights of the leadership confer-

ence was how giving the OAA members and 

opticians there were, and what a great job the 

Vision of Hope was doing. I was stunned when 

it was announced that we surpassed the dona-

tion goal of $10,000 by $11,000.What a great 

group of individuals and I am so honored to be 

a part of it.  It makes me love my profession 

more knowing that there are opticians as caring 

and passionate about helping others as I am. 

 

 It amazed me how interested the leaders were 

in meeting the students and how willing they all 

were to help me grow in my profession. There 

was not one person who did not approach me 

and discussed my goals and dreams. The most 

amazing part of this experience was how hum-

ble and great the board members were. Often  

people with power are intimidating, but this was 

not the case. They all made me feel so comfort-

able and were very interested in who I was as an 

individual. 

 

I loved being able to have the opportunity to be 

a part of the 2016 leadership conference and 

will be forever connected with all the new 

friends I have made. My next step is to get more 

involved and use all the skills I have learned. 

Now I truly know the definition of a leader. One 

of the speakers (Thomas Blair Jr) said, “A good 

leader is not one who leads other where they 

want to go but leads 

others where they need 

to go.”  My new mis-

sion is to not be a 

leader but a great 

leader." 

 

Melody Bueno 

Apprentice Optician 

Salem Massachusetts 

 

MA opticians at Leadership from left to right: Kevin Silva, Donna Schaub, 

Rachael Ayers, Blair Wong, Kyle Beaudet, Melody Bueno, Dibby Bartlett,  

Gisele Crespo, George Bourque,  Deb Kotob, Kathryn Plante, Michael Tanzi, 

Lisa Bourque. Back row:  Danny Manning and Tryone Wilson 

OAA Leadership Conference 

A Life Changing Experience 

Congratulations to Dibby Bartlett, who at the OAA Lead-

ership Conference in San Antonio on January 21-24, re-

ceived the OAA State Leader of the Year award, one of 

the highest awards presented on a national level. 

 

Dibby has been an exceptional leader in our state, as well 

as nationally.  This honor for Dibby is so well deserved 

and is a symbol of her commitment, dedication and pas-

sion toward the advancement and betterment of our pro-

fession. 

For several years , Dibby has made many significant con-

tributions toward the advancing opticianry. 

 

In 2015, Dibby has worked very hard to ensure that our 

profession continues to prosper and offer a great career 

for future opticians. In January, Dibby, with the support 

of the OAA, facilitated an opportunity for 25 students and 

apprentice opticians from all over the country to be 

awarded a $1,000 scholarship in order to attend the 2015 

OAA Leadership Conference in Las Vegas.  In addition, 

five other students received state association grants, mak-

ing the total student involvement at the 2015 meeting the 

largest ever. 

 

During the conference, Dibby facilitated most of the stu-

dent sessions and encouraged each of them to continue to 

hone their leadership potential by participating with their 

state association, perhaps on a student director level. 

 

 Dibby is an active and important contributor to the OAA 

Branding committee, a committee which she helped form 

a few years ago. This committee, which developed the 

OAA State Leaders of the Year 

Cont on page 7 
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OAM Fall Conference & Annual Meeting—Nov 14 & 15 in Southbridge 

Dick Whitney and Diane Matuck hosted a dinner and 

wine tasting event on the eve of the Opticians Associa-

tion of MA’s (OAM) annual meeting on November 14th 

at the Optical Heritage Museum (OHM) in Southbridge, 

MA. Over one hundred opticians and friends sampled 

wine in the OAM/OHM glass printed for the occasion 

and enjoyed Rom’s Italian cuisine. Optician Alex 

Thayer sang and played guitar. The OHM has grown 

rapidly with many new exhibits since its grand reopen-

ing two years ago, and has become an important part of 

the OAM’s meetings when they are held in Southbridge.  

 

For the sixth year, the Southbridge Hotel & Conference 

Center, built at the former American Optical Co site has 

provided the perfect venue for almost 300 opticians who 

attend a full day of ABO and NCLE classes and workshops 

led by national and local speakers alike. On hand to help 

out were opticianry students from the Benjamin Franklin 

Institute of Technology of Boston MA and close to forty corpo-

rate partners exhibited at the meeting. Backpacks with the 

“Opticians- Helping America See” logo were given out to all 

attendees. 

Above, Diane Lord of 
ClearVision with 

Pauline and Gary 

Kamens manned the 
dinner registration 

table. On left, Rich 

White of Zeiss demon-
strated the iTerminal 

with Anghelo Guer-

vara. At right, musi-
cian optician Alex 

Thayer played guitar. 

Donna Schaub models the  
backpack with the national 

optician logo   
On the bus to tour the  Optical Heritage Museum on Sunday, with a stop for 
a photo taken on the iconic front steps of the American Optical Company 

Above, OHM Director Dick Whitney provided a tour to GJ Bourque and Blair 
Wong. Custom OHM/OAM wine glasses were given out with a variety of wines 

to sample. Below, Amy Lewis assisted bartender Majke Ellis and OAM president 

Michael Tanzi presented  a donation check to Dick for the museum. 

Above, Diane Matuck and Dick Whitney were joined by speakers 

Phernell Walker and Pam Fritz. Below, Dibby Bartlett tours the 

museum with BFIT students 

Rachel Ayars of SHO Eyeworks is the happy 
face with the curly hair! 
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This November I had the special honor of presenting the President’s Award to Ned Morse. 

Ned has been an OAM member for countless years, and has done a great job serving as 

Secretary (aka the Attache) of the OAM Board of Directors for several of them. 

  

However, this past year Ned has continually gone above and beyond and has taken a lot 

upon himself, tirelessly helping at meetings, and expanding the Secretary role to ease the 

burden from our Executive Director and myself. Ned anticipates our needs, and solves 

them, often before having to be asked. And he has done this in a very humble and quiet 

w a y . 

Thank you Ned for all you have done and are continuing to do for OAM !  

 - Michael Tanzi 

 

meets on a monthly basis and has produced the 

American Optician Video Contest, a national optician 

logo and the "Smart Choice" campaign to promote 

opticianry. Throughout this year, Dibby has repre-

sented our interests at the national collaborative 

council on opticianry, a coalition of all facets of opti-

cianry who are working together to form a national 

strategic plan for our profession. 

Dibby is a faculty member at BFIT, now teaching 

two courses in the opticianry curriculum, and serves 

as a member of the BFIT advisory committee. Dibby 

is a primary contributor to the OAA’s American Op-

tician digital magazine. 

We all recognize Dibby for her most significant con-

tribution... her giving so much of herself for others. 

Dibby's greatest investment is her investment in each 

one of us. Besides serving as OAM Past President, 

she has mentored and coached scores of MA appren-

tice opticians and BFIT students... including her 

daughter, Martha!!! Congratulations Dibby! 

Olivia “Dibby” Bartlett received the 

2015 OAM Optician of the Year 

award. This award recognizes a Massa-

chusetts optician for outstanding and 

significant contributions and achieve-

ment toward the advancement of opti-

cianry. 2015 was an exciting year for 

opticianry, both here in Massachusetts, 

as well as nationally, much of it due to 

Dibby's dedication and passion to promote and advance our 

profession. 

Dibby was instrumental in securing a sizable grant from the 

ABO/NCLE to cover costs for students and apprentices from 

all over the country to attend the annual OAA Leadership 

Conference. She facilitates breakout sessions at the confer-

ence on student involvement, leadership development and 

national issues challenging our profession. Dibby continues 

to serve on the OAA Branding committee, a committee 

which she helped formed four years ago. This committee 

 

Optician of the Year 2015 

American Optician Video contest last year, has been busy developing 

new projects related to state and national marketing campaigns using the 

new national logo (also developed by this committee) and consumer 

awareness of opticianry as a viable profession and career choice. 

 Dibby has attended many meetings of the "National Collaboration,"  a 

group representing all facets of opticianry working to develop a compre-

hensive and strategic plan ensuring our professional future. 
Dibby is currently a faculty member at the Benjamin Franklin Institute of Tech-

nology in the opticianry program, and in February started guest lecturing at the New England College of Optometry. 

 

Throughout the year Dibby has served as an active committee member to the Massachusetts Council for Children's 

Vision as well as volunteering  at the Boy's and Girl's Club, along with students from BFIT, NECO, and the Essilor 

Vision Foundation, in order to dispense prescription glasses to the vision needy children in the Boston area. 

In September, at Opti-Con in Nashville, Dibby was elected to serve as the 2nd Vice-President of the OAA. At the 

same time, Kyle Beaudet, an elected student leader from the 2013 Leadership conference and a mentee of Dibby's, 

was elected to the OAA Board of Directors as a full voting member. At the OAM Annual Meeting in November, 

Dibby received the 2015 Massachusetts  Optician of the Year Award. 

 

 Dibby is most recognized for giving so much of herself in order to help others reach and attain their potential in the 

opticianry profession. So many colleagues, apprentices, and students have been mentored and coached by Dibby, and 

we are all  better professionals and people because of her dedication and passion for opticianry. 

State Leader -cont from page 5 

 



extreme rimless shapes with 

detail work like faceting, rac-

ing stripes, and complex deco-

rative hole patterns. A handful 

of my designs found their way 

into a Boston Globe article, 

which in turn, brought more 

interest in my work from cli-

ents who wanted even more 

extreme designs.  In 2007, I 

had the honor of seeing one of 

my favorite designs on the cover of Eyecare Busi-

ness Magazine, with another design of mine in a full 

2 page spread. The images shot by their photogra-

pher were so outstanding that the experience in-

spired me to take up eyewear photography. Last 

year, I once again had the honor of seeing another 

one of my designs on the cover of Eyecare Business, 

only this time I was not only the designer, but also 

the photographer. It was by far one of the most re-

warding moments of my career. 

 

I decided to get my optician license last year and I 

am currently practicing as a dispensing optician at 

Parrelli Optical in Cambridge, MA. Our office spe-

cializes in complex prescriptions which gives me 

plenty of opportunity to utilize my customization 

skills. I used to think I would never see a prescrip-

tion in the +/- 20.00D range outside of a wholesale 

lab environment, but much to my delight, it seems 

I’m tackling a few extreme Rx’s every month. We 

pride ourselves on being able to do what most other 

practices either can’t or won’t do. By being both the 

fabricator and optician,  I get to communicate with 

patients with an extreme Rx about their needs, and 

rather than just having to go based on the limited 

information on a lab order, I now have the honor of 

making and dispensing glasses to the patient myself 

and troubleshooting when needed. 

 

Over the last few years, I’ve learned that this won-

derful industry that has given me not only a solid 

career, but a true purpose in life, did not just mani-

fest itself. The strength and stability of our industry 

has come in exchange for the countless hours of ef-

fort put forth by the members of the OAM board. 

These individuals have made the sacrifice of their 

own personal time to benefit us all. As my mentor 

John Parrelli Sr. once told me, “You can’t just reap 

the benefits of the industry. You can’t just take. You 

have to give back as well. That’s how the whole 

thing works”. This is why I want to take steps to-

wards getting more involved in the work that keeps 

our industry strong, and therefore, why I’ve commit-

ted to being part of the OAM. 

   Matt Johnson 
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I started out in the optical field over twenty years ago. After 

bouncing out of college due to a lack of direction, I went 

through eleven different jobs in as many months. The twelfth 

job was at a centrally located lab for a local, privately owned, 

retail optical chain. I was instantly sold. I was fascinated by 

the work. Having been the stereotypical “science geek” 

growing up, anything with a technical flavor to it was some-

thing I found interesting. What I found so intriguing about 

the optical lab industry was that it combined the aspects of 

both mass production and custom manufacturing into one 

very challenging industry. Although several eyeglass orders 

could follow the same workflow, they could be so vastly dif-

ferent from one to the next and require many different tech-

niques and thought processes. I quickly became specialized 

in anything complicated with which the other lab techs didn’t 

want to tangle, such as extreme prescriptions, sports and 

swim goggles, and faceted 3 piece mounts. 

 

Most of my first ten years would be spent in the wholesale 

lab industry, along with some experience in retail optical. 

The more I saw of the dispensing end of the Opticianry 

game, the more interested I became. It added an understand-

ing of “why” to the “whats” I had been doing. Up until that 

point, I had been focused on outsmarting problems such as 

edgers not being able to properly bevel a high minus wrap, or 

finding a way to do a fashion tint so that the AR coating 

process wouldn’t bleed out the color. Getting into dispensing 

gave me the chance to take those same problem solving skills 

and use them to solve the patients’ problems instead of just 

the problems with machines and materials. It gave me a great 

feeling of pride when a patient would come in with a pair of 

glasses purchased elsewhere, with which they were having 

trouble, and be able to confidently say to them, “Yes. We can 

fix that.” 

 

 I started to learn the “nuts and bolts” of the retail industry… 

why it was important to diversify frame selection, how to fit 

different face shapes, which types of lenses to use for differ-

ent patients’ needs. On top of that I began customizing eye-

wear in certain ways by manipulating lenses, modifying 

stock frames, and ultimately hand fabricating one of a kind, 

custom creations. My knowledge base was expanding in both 

directions, the macro, and in 

the micro. Being able to see 

the industry from a greater 

point of view while also be-

ing able to focus on the fine 

details of design work gave 

me a feeling of being more 

deeply engrained in the in-

dustry as a whole. 

 

I began customizing eyewear 

in certain ways by modifying 

stock frames, and creating 

An Optician’s Viewpoint—from edgers to patients 

 

 

Matt’s extreme eyewear has 
been featured in Eye Care 

Business magazine 

Matt Johnson making extreme eyewear 



OAM Exciting Coming Attractions- 

June 5th Meeting at Patriots Place! 

Join us on Sunday morning, June 5, 2016 at the Showcase 

Deluxe Cinemas at Patriot Place as the OAM celebrates its 

first ever cinematic continuing education conference entitled  

"The Spectacle Behind  Designing and Creating An 

Ophthalmic Frame". 
 

The event will offer three 1-hour of ABO credit courses be-

ginning at 9:00am and conclude at noon. The first course, 

presented by Todd Berberian, a MA licensed optician, in-

dependent owner and creator of Todd Rogers Eyewear, will 

discuss the creative process for taking your dream frame  

design and making it a reality.  

 

David Friedfeld, President of Clear Vision is our second 

lecturer, and will be presenting the role of advanced technol-

ogy such as 3-D printers and their ability to create a model 

frame.  

 

Our spectacular program will conclude with 

Scott Shapiro, President of Europa Eyewear, 

who will offer a virtual tour of Europa's new 

Chicago based state of the art frame manufac-

turing facility. Scott will present the manufac-

turing process of producing premium quality 

ophthalmic frames. 

 

The OAM is very proud 

and excited to offer this 

new cinematic venue as 

a means for our mem-

bers to be further con-

nected, educated, and 

inspired. Check for more 

information in the com-

ing months on the OAM 

website 

www.opticiansma.org  

 

We hope to see you in 

June! 
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  The Fab Four are: 

 * Johnny Re on bass 

 * Dana Cohen on trombone  

 * Steve Shade on guitar 

 * Bob Goldman on drums 

MA Musician Opticians  

Return to Eyerock in 2016! 

They’ll be playing at Hard Rock Café at VEE- 

Saturday Night, April 16th in Times Square! 

Images courtesy of the Eyerock website. 

 

The OAM has a great meeting planned for Sunday, 

April 10th at the Westboro Doubletree Hotel.  

More information can be found on the registration 

form  and the OAM website.  

Hope you can join us! 

OAM Spring Meeting in Westboro 

Sunday, April 10th 
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We were deeply saddened to learn Bill Marfuggi 

died on January 23th at his home in New Jersey. He 

was a wonderful man who loved his family and was 

a dear friend to many. 

 

Bill was the CEO of Eagle Eyewear and its flagship 

brand, the Victory Optical Collection. His grandfa-

ther, Vincent Salierno, founded Victory Optical, a 

leading American frame manufacturer from the 

1940’s to the 1980’s, and Bill followed the footsteps 

of his father who also worked for the company. 

When I connected with him in 2012, Bill was look-

ing for vintage Victory Optical advertisements to 

replace those lost after the company closed, so I 

scanned hundreds of ads and news clippings from 

the Optical Heritage Museum’s (OHM) library 

which he used for marketing his booths at Vision 

Expo and for inspiration of new frame styles. At my 

request, he signed on as a corporate partner of the 

OAM and attended the fall meeting in Southbridge, 

in spite of the turmoil caused by Hurricane Sandy 

just a few weeks 

before.  

 

As improbable as it 

was to have the 

CEO of a frame 

company man his 

own table at a re-

gional optician 

meeting, Bill and 

his daughter Cris-

tina quickly became 

part of the scene 

and made many friends over the years. The follow-

ing year, when the OHM celebrated a grand reopen-

ing as part of OAM’s 2013 fall meeting, Bill 

proudly brought pieces of his personal Victory Opti-

cal collection to display at the museum. A special 

moment of the evening for him was meeting Peter 

Waszkiewicz, CEO of Randolph, another family run 

frame company. Like so many others, I consider 

myself lucky to have met Bill and call him my 

friend. I will never forget him. 

 

Donations can be made to the Vincent Salierno 

Scholarship Fund, in care of the American Optomet-

ric Foundation, 2909 Fairgreen Street, Orlando, FL 

32803. Our sincerest condolences go to Bill’s family 

and friends. 

 - Diane Matuck 

 

Deepest Sorrow 
It was so great to see many of you were able to attend the won-

derful OAM sponsored buffet dinner and wine tasting event at 

the Optical Heritage Museum on November 14th .  I am so grate-

ful for  OAM’s ongoing support the Museum as it has evolved 

over the past for the past 6 years, both by encouraging our 

growth and by yearly financial contributions.  Many individual 

OAM members have donated treasured items, such as a letter 

that Chuck Walsh had as an AO employee in 1963 about eye-

glasses order by JF Kennedy near the time of his assassination. 

This year the OAM again presented the Museum with another 

generous financial donation, and with the help of continued sup-

port from them, the OAA Vision of Hope Foundation, along 

with others including Bill Marfuggi of Victory Optical over the 

years, the Museum has progressed to the degree it has.  

 

Come visit us again! We are continuing to grow the collection,  

and encourage you to visit us again soon and see how we are 

progressing. Visit us online at www.opticalheritagemusum.com 

and be sure to like us on Facebook www.facebook.com/

opticalheritagemuseum/  or feel free to contact me at dick-

whitney@charter.net or phone 774-230-8016. I look forward to 

hearing from you!       

 - Dick Whitney, OHM Executive Director  

BFIT On TV !! 

If you happened to be watching Channel 7 on Sunday morning, 

December 6th, you were probably surprised to see BFIT opti-

cianry program director Blair Wong being interviewed on 

"Urban Update" by Byron Barnett, along with two BFIT stu-

dents, Anghelo Guevara (class of 2015) and Gisele Soares (class 

of 2016). 

 

The interview focused upon the high demand for qualified and 

knowledgeable opticians, as well as the great opportunity for 

entering such a diverse and rewarding profession. To receive 

such positive exposure was a great moment for the program and 

opticianry. The college received scores of inquiries for prospec-

tive students as a result of the television interview. Currently 

between the day and evening division,  the opticianry program 

has an  enrollment of thirty students. 

 

The BFIT Opticianry program is now in its 4th year in the Ben's 

Vision For Kids' Vision program. The community service based 

project partners BFIT students with students from the New Eng-

land College of Optometry in dispensing prescription glasses to 

vision needy school children through Boston and nearby cities 

and towns. To date, more than 400 children have received their 

first ever glasses, and by doing so, have changed the way in 

which they "see" the world. 

 

Officers of the college, the faculty and students of the opticianry 

program are extremely appreciative  for the great support of the 

OAM and all of the OAM corporate partners. So much of the 

success of the opticianry program is a direct result of the  tre-

mendous dedication and involvement of the OAM partnership. 

Thank You OAM! 



As an Essilor optical lab representative, I am ex-

tremely excited about our Eye Protect System. Be-

ginning April 1st, the following lenses…  

Varilux S Series, Varilux Physio W3+/Comfort 

W2+  and Varilux Physio/Comfort DRx 

...will include (at NO ADDITIONAL COST) a Smart 

Blue Filter  which provides embedded protection 

against harmful blue-violet light while allowing the 

beneficial blue-violet light to pass through on an aes-

thetically clear lens 

In my role as a Sales Consultant for Essilor Labora-

tories of America (ELOA), I represent the network 

of wholly owned Essilor optical labs. I do my best to 

effectively enable the independent ECP's to grow 

their practice by constructing tailored 

business strategies and help navigate 

the managed care landscape. An ECP 

would contact me to maximize prac-

tice performance and profitability. I 

can be reached at 617-982-2835. 

Sean Quilter    

Carla White won Kenmark’s Sales 

Rep of the Year award for 2015 at 

the company’s national sales meeting 

in December, and wanted to thank 

everyone for their continued support. 

Kenmark has promotions for all of 

their sunwear collection which in-

cludes the new Lilly Pulitzer and Vera Wang 2016 

suns. Zac Posen for both men and women are doing 

well in its first year. 

Accu Rx has recently hired new rep 

Tammy Berthiaume who we’re 

happy to see back in the optical 

field as of the first of the year. She 

will be covering Rt 495 West, 

northern MA as well as CT. Her 

direct line is 774 200 8541. If any-

one needs passes to Vision Expo 

East, please contact Gracanne Zenga. 

Corporate Partner Updates 
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For over half a century, Nassau Vision Group has been the 

preferred provider for the optical community of stock lenses, 

contact lenses, lab services and accessories with a great 

reputation earned by offering the most comprehensive selec-

tion of products and services in the industry. They build, 

distribute and restock one of the largest inventories of state-

of-the-art eye care products from the most reputable optical 

manufacturers in the world. Nassau customers are not only 

highly skilled eye care professionals but also sophisticated 

business professionals who understand the benefits of: one 

stop shopping, industry leading fill-rates, gold-standard cus-

tomer service, and high quality and high value products.  

Today, Nassau Vision Group has distribution 

and service centers located throughout the 

United States. As a result, they are able to sup-

port customers with full product lines in a lo-

cal and personalized manner with fast, accu-

rate delivery.  

To learn more about how Nassau Vision Group can partner 

with your dispensary contact your local Sales Consultant, 

Donna Schaub, LO, ABO, NCLE 603-661-5130 

or email to: donna.schaub@nassaulens.com 

Bob Rosenthal of Costa Sunglasses has 

joined the OAM partnership program. Costa 

creates the clearest sunglasses on the planet 

for life's great adventures. Their multi-

patented 580 color enhancing lens technol-

ogy selectively filters out harsh yellow and 

high-energy ultraviolet blue light. This best-

in-class technology reduces haze and blur while providing 

greater contrast, enhanced color definition and unmatched 

clarity. All the lenses are polarized, in polycarbonate or 

glass for plano and Rx lenses, which has an additional trivex 

option. Costa’s own lab in Daytona Beach uses exclusive 

wrap technology that can produce a backside round segment 

with waypoint digitally compensated Rx and a Varilux Styl-

ist C-Scape PAL. Contact Bob  at 603-493-7261or email 

robert.e.rosenthal@comcast.net  

Debbie Coiro has joined Menicon, makers of the 

thinnest contact lens packaging available on the 

market. 

 

Mike Morrison and Todd Greenstein will have 

Randolph’s new Foundry Ophthalmic Collec-

tion on display at the OAM April 10th meeting. 

This flat stainless MADE in the US eyewear 

comes in four mens and womens styles  in 

beautiful colors. Mike can ge reached at 603 

759 3239 for more information. 

 

 

 

Clearvision will be providing a complete frame solution later 

this year for prescription and plano BluTech lenses which 

will include over 80 styles for men, women and children. 

CEO David Friedfeld will be speaking at our June 5th meet-

ing about the company’s use of 3D printing in the manufac-

turing process of frames. You won’t want to miss it! 

 



Please support our Partners 
ABB CONCISE 

ACCU RX 

ALCON VISION CARE 

BEST IMAGE OPTICAL 

BOSTON EYE DESIGN 

CARL ZEISS VISION – NORTHEAST 

CHERRY OPTICAL 

CLEARVISION 

COBURN TECHNOLGIES 

COOPERVISION 

COSTA SUNGLASSES 

ESSILOR INSTRUMENTS 

ESSILOR OF AMERICA – CROWN 

EUROPA INTERNATIONAL 

FACE A FACE 

FGX INERNATIONAL 

FYSH & KLIIK 

HILCO 

HOYA VISION CARE 

KENMARK 

LUXOTTICA 

MCGEE GROUP 

MCLEOD OPTICAL 

MARCHON 

MARCOLIN 

MENICON AMERICA 

MICHAEL SHAER OPTICAL 

MODO EYEWEAR 

NASSAU VISION 

OVVO OPTICS 

PARTNERS IN VISION 

PERFERX OPTICAL 

PFO GLOBAL 

PRECISION OPTICAL 

PRODESIGN 

RANDOLPH  

REM EYEWEAR 

ROCHESTER OPTICAL 

SAFILO, USA 

SHO EYEWORKS 

TODD ROGERS EYEWEAR 

US OPTICAL 

VARILUX  

VICTORY/EAGLE EYEWEAR 

VILLA VENETA EYEWEAR 

VISION-EASE LENS 

Opticians Association of MA 
 P.O. Box 419 

 Medway, MA 02053 
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Worcester, MA 

Save the Dates: 

 April 10 2016—OAM Spring Meeting at Westboro Doubletree Hotel 

 June 5th 2016—Sunday morning meeting at Gillette Stadium in Foxboro 

 Sept 2016—OAM Golf Tournament at Blackstone National in Sutton 

 Nov 5th & 6th—OAM Fall Conference & Annual Meeting in Southbridge 

MORE INSIDE: 


