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The OAM 75th Anniversary Gala was
a smashing success! Thanks to the
dynamic group who actively planned
it, 200 people attended the largest
OAM social event held in years at the
Southbridge Hotel & Conference
Center on November 8th, 2014.
The black &
white table décor
was classy as was
the attire of all
those who came,
and it was a great
occasion to see
old friends and
meet new ones.
ClearVision
Optical provided
entertainment for
the cocktail hour in the form of a
Photobooth with props that provided
a lot of smiles. Dinner and dancing
music was provided by the band Garfish that included optician musicians
Dana Cohen on trombone and Bob
Goldman on drums and was sponsored by Essilor. The Opticians Asso-

ciation of America board of directors
attended as guests and saw a strong
state association in action. The event
provided for a rare opportunity to
gather past presidents of OAM/
MARDO (MA Association of Retail
Dispensing Opticians as the association was first
known as) and
take a photograph
for the ages.
The Southbridge
Hotel’s grand
lobby and Crystal
Ballroom provided
the perfect setting
for “OAM-Cee’s”
George Bourque
and Blair Wong to
host the dinner’s festivities. OAA’s
Executive Director Chris Allen was
presented the Presidents Award by
Dibby Bartlett on her last night as
OAM President. It was a night to
remember! See more photos inside
this issue, including a very special
historic victory photo from 1956!

OAM/MARDO past, present and future presidents: (from left to right) Gary Lawton,
Dibby Bartlett, Bill Cousins, Denise Cook, Dan Sullivan, Tom Graves, Blair Wong,
Laurie Pierce, Norman Marquis, Patrick Langone, Michael Tanzi, Ed Healy, Tom
Merrill, George Bourque, and Paul Alony
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President’s Message
Dear Fellow Opticians, Students &Apprentices
Its hard to believe that its already been months since
our November education conference and black-tie
gala celebrating the 75th anniversary of OAM/
MARDO. So much has already happened, and
there’s much more in store for us all too!

The OAA also informed us of their new push to
brand Opticians, and, as part of this, unveiled a new
logo for us all.

First I’d like to again give my highest praise to all
who helped plan the November event. Great ideas,
hard work, and a flawless execution from a team of
OAM Directors, OAM Members, and vendor partners guaranteed the great results. Thanks to you all
again!
This February, 22 Opticians, Optical Students and
Apprentices from Massachusetts attended the 30th
Annual Leadership Conference held by the Opticians
Association of America (OAA) in Las Vegas. As
always, this conference was a great place to interact
with leaders from across the nation, as well as to take
classes covering such topics as “Encouraging and
retaining contemporary and effective leadership”,
“Strategies in defeating/passing legislation”, and
“Videoconferencing”.
We were also updated on important issues such as the
national initiative to promote refracting for opticians,
and updates from the Optical Summit.
This year G.J. and Lisa Bourque presented a sizable
check to the OAA’s partner charity, the Vision of
Hope Foundation (VOH) which was formed to promote opticianry education, develop future opticianry
leaders, and perform international, national and community based vision related mission work. G.J. and
Lisa perform numerous frame adjustments and repairs at no charge, but have a collection jar for VOH
for those who want to make a contribution. Not only
did they make this donation, but more importantly
hope to inspire others to do the same.
I’m also very pleased to announce that Denyse Gauthier, one of our OAM directors, was named State
Leader of the Year, “in recognition of personal accomplishments, exemplary leadership, commitment
and dedication to advancing the profession of Opticianry, and promoting the cause of professional eyewear dispensing at both the state and national level”.
Denyse has made significant contributions to both the
OAA and New Hampshire state association for countless years. Congratulations Denyse!

Looking ahead, the OAM Spring Education Conference is scheduled for Sunday, April 12th, at the
MCPHS University campus in Worcester, where it
was held last year. On-line registration will open
about a month before. Check
our website, and look for mailin registration forms in the mail
or with your lab orders.
Lots more coming up too.
Please be sure to check the
website (www.opticiansma.org)
regularly. And “like us” on
Facebook.
Proud to be an Optician.

Michael Tanzi

- Michael

It's that time of the year again! The EyeRock Band is
returning to the Hard Rock Cafe in Times Square on
Saturday, March 21st during Vision Expo to perform for
the benefit of New Eyes for the Needy. Massachusetts
will be represented by musician opticians Dana Cohen
on trombone, John Re on bass guitar and Bob Goldman
on drums. Proceeds from the concert will go towards
New Eyes' new prescription eyeglass program for children and adults in need living in the Unites States.

Page 3

ANSI Z80.1 Summary of Changes for 2015
-Dick Whitney – ANSI Z80.1 Chair
In an Opticians Handbook article I wrote last year, I provided background as to how ANSI Z80.1 evolved over
the years, since the first standard was issued in 1964.
Since that time, many changes in the industry have occurred and numerous revisions issued. Every 5 years,
the standard is revised and we are planning to issue a
new ANSI Z80.1 standard around May of this year and
will replace the 2010 version. This Standard provides
recommendations for Prescription Ophthalmic Lenses.
The 2015 Revision includes new section along with
modifications to several portions of the standard that
had not been updated for some time. For example:
1.) “Position of Wear” definitions were added in a
new annex for informational purposes, in order
to help instruct others on 3 terms commonly
used in this area. The definitions, along with
Darryl Meister drawings, help define important
parameters for the wearer. These terms are becoming more commonplace with growing
popularity of newer fabrication technologies
and lens designs.
2.) A further clarification of how tolerances should
be applied to compensated Rx lenses was
added in the optical requirements section.
3.) A voluntary permanent lens marking standardized character ( ^ ) was added as a recommendation, to be applied on lenses that contain
such compensation. This unique semi- visible
character, when seen on a lens, will help alert
Opticians that the lens may not measure as prescribed, as it has compensations in the lens design to compensate for the lens positioning in
the frame.
4.) Another new addition to the standard was included in the area of transmittance, where a
recommendation for minimum transmittance
when driving was added. This had not previously been included because of measurement
uncertainties on lenses with power. The new
section provides guidance and is intended to
harmonize with ANSI Z80.3 requirements in
this area.
5.) Reference to orientation of polarization axis for
polarized lenses (relative to factory mark).
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6.) The scope and purpose sections were
both reworded to better reflect how the
committee believed the standard should
be used in today’s environment.
7.) The definitions area was reviewed with
changes and modifications made.
I encourage you to obtain the new Standard when
issued, thereby assuring that you are working with
the most current version of ANSI Z80.1.

New Faces on the OAM Board of Directors
New Associate Directors
Andrea DeSimone, RDO,
ABOC, NCLEC , joined
Parrelli Optical in March
2014. She is a Massachusetts licensed dispensing
optician having over 10
years of optical experience
and obtained her optician’s
license while working at the
Mass Eye and Ear Infirmary
of Boston. Andrea is actively working towards her
Masters Opticians license. Says Andrea, “I feel
very passionate for what I do for a living--it's more
than a career to me, its a purpose. A constant goal
of mine is to promote our industry through education to the consumers, as well as upcoming Opticians. I'm proud to be one of the newest associate
board directors and look forward to working with
such accomplished leaders in our profession.”
Matthew Benson, RDO,
ABOC, NCLEC, joined the
Parrelli Optical staff in April
of 2013 and has over 14 years
in the optical industry, from
restructuring optical labs to
training and coaching new
opticians, and developing future lab managers. In the past,
Matt has also run optical labs
for high volume retail locations. Currently working on his advanced certifications to obtain the title of Master Optician, Matt
plans to specialize in the art of designing and fitting
rigid gas permeable contact lenses. Matt’s natural
ability to lead will be a nice asset to the OAM
board of directors team.

OAM Optician of the Year
John Parrelli

John Parelli was the deserving winner of
the MA Optician of the Year award. He has
spent countless hours getting the support of
contact lens companies and bringing contact lens education to MA opticians. John
has been fitting contact lenses since the
Ken Collinson court case granted opticians
the right to fit contact lenses, and he believes every optician in MA should take
advantage of this wonderful opportunity.
Congratulations John!

OAM Spring Meeting in Worcester, Sun April 12
At MCPHS University School of Optometry

It will be hard to chose from so many great speakers and
presentations being offered at the OAM Spring Meeting
scheduled for Sunday, April 12th at MCHPS University in
Worcester. Building on the success of last year’s meeting
at the optometry school, a variety of hands on workshops
and advanced courses will be offered as well.
John Parrelli has been preparing an impressive selection of
contact lens general sessions and workshops, and one of
our favorite contact lens lecturers Jim Slightom will be returning. You won’t want to miss Brad Main of Rochester
Optical who will give a presentation about Smart Glass
wearable technology and there’s an opportunity for a hands
on demonstration for a small group. Greg Naes of BluTech
will explain how opticians can recommend lenses to protect patients from the hazards of blue light that has escalated with the increase of computers and handheld devices.
OAM is excited that nationally sought speaker Phernell
Walker will be in the meeting lineup, and Mark Dolabany
of Best Image will be returning to cover marketing topics.
This meeting will feature four tracks throughout the day:
general session spectacles and contact lenses as well as
ABO and NCLE approved workshops for those who prefer
hands on education.
The ABO and NCLE exam reviews will be held for those
preparing to take the tests, ABO on Sat afternoon and
NCLE on Sunday, both at MCPHS University.

Dibby Bartlett honored the Opticians Association of America’s Executive Director Chris
Allen with the OAM Presidents Award. The
award was given at the OAM Gala with the
OAA Board of Directors in attendance. The
continued growth and success of the annual
OAA Leadership Conference is just one example of the work Chris had been doing to
strengthen the position of opticians in all
states. Thanks Chris for all you do!

The Hilton Garden Inn is located next door with best rates
available by mentioning MCPHS. In addition to limited
school lots, there is free street parking and in the Highland
Street municipal lot on Sundays within walking distance,
and the Major Taylor Parking Garage will offer a low rate
across from the hotel.
Check out the OAM website at www.opticiansma.org for
more information and to register online and watch the
OAM Facebook page for other updates.
Page 5

Cont’d from page 1

Thanks to everyone who worked hard to make the Gala a GREAT event!

It wouldn’t have happened
without the dedication of
the Gala Committee:
Lisa Bourque
George Bourque
Diane Lord
Sue Moore
Pauline Kamens
Cheryl Pearon
Dibby Bartlett
& others

The OAA Board of Directors
standing by the AO Sculpture took
a tour of Southbridge and the Optical Heritage Museum during the
afternoon before the OAM Gala.

Thanks to musician opticians Dana Cohen on trombone and Bob Goldman
on drums (shown at right) played with other members of the band Garfish,
sponsored by Essilor
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Thanks to all our generous
sponsors who helped make
the OAM 75th Anniversary
Gala a huge success:
Accu Rx
Boston Eye Design
ClearVision Optical
Essilor
Europa Internation
Hoya
Luxottica
Rochester Optical
Villavecchia Buying Group
Younger Optics
Zeiss

Adding to the excitement of the gala, Tom
Barracato, president
of the OAA, swore in
OAM’s Kyle Beaudet
to serve on the OAA
board to represent
student and apprentices
View inside the Photo Booth generously donated
for the gala by ClearVision Optical. Who understands fun eyewear better than opticians?

Former OAM President Norman Marquis of Marblehead (center) was the last one standing as the lowest
MA optician license number (1212). To the left is
Rosanne Rossetti who was the median license number
(3060) and Donald Waugh on the right had just gotten
his license (6433)

Another Historic Gathering
Thanks to Gary Lawton for sharing this rare
photo of MARDO members and guests at a
dinner in Boston celebrating the passage of
licensure of opticianry in MA in 1955. It was a
hard earned victory that took several years to
accomplish.
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OAA Leadership Conference Highlights
Las Vegas Feb 5th– 7th
Every year, for the past 30 years, the
Opticians Association of America
(OAA) holds a State Leadership Conference, and this year, Las Vegas was
chosen as the meeting site. Attendance
has been growing, and this year about
180 opticians came from around the
country, including Alaska. Massachusetts opticians should be proud of the
leadership of their state association, and
our state was well represented with 21
opticians and students. Not every state
is as fortunate to be licensed and enjoy
the benefits of that.
Our group arrived late Wednesday
night, and there was time the next

morning to enjoy the warm weather on
a walk to have breakfast on the Strip
before the conference began Thursday
afternoon. Each day there were presentations by sponsoring companies, opticianry organizations and state leaders.
Blair Wong gave an update on the public television documentary “Sight: the
Story of Vision” which will air later in
2015. Blair and Dibby Bartlett gave a
Denyse Gauthier of NH
presentation which explained the new
received the OAA.s State
marketing slogan: “Opticians – HelpLeader of the Year Award
ing America See” which will raise
awareness of our profession. The final
day, everyone wore blue t-shirts with
There was a separate student
the new logo to show off.
and apprentice track to
groom future leaders. Everyone enjoyed the energy these
young people brought to the
conference. Thanks to Blair,
Dibby and Kyle for spearheading this effort to groom
new leaders several years
ago. Congratulations to
Dibby who will become
president of the OAA in a
few years. And congratulations to Denyse Gauthier of
NH for being awarded State
Leader of the Year award.

Three days went by quickly,
and soon we were back at
the airport, boarding the last
Wearing blue OAA t-shirts with new optician branding, MA opticians and student delegates– flight Saturday night before
Front row seated from left to right: Cheryl Pearson, Justine Pearson, Pauline Kamens, Blair
cancellations from the bad
Wong, Dibby Bartlett, Amanda Klasen, Khosay Sharifi. Back row: Diane Matuck, Kevin
Silva, Bill Rheume, Greg Sullivan. Andrea DeSimone, Kathryn Plante, Anghelo Guevara, weather at Logan Airport
started. The transition from
Michael Tanzi, Lisa Bourque, Kyle Beaudet, Vitelio Almeyda, George Bourque, Denise
weather in the high 70s back
Brady and Elide Canario
to the snowy, freezing cold
was remarkable, to say the
least.

Blair Wong and Dibby Bartlett unveiled a short video and a new logo that was created
after months of meetings with an optician branding committee.
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OAA Leadership Conference 2015—From the eyes of a student
Attending the Leadership Conference as an Opticianry student has been a wonderful, exciting opportunity. There were four students from Benjamin
Franklin Institute of Technology in Boston, and about
20 students from across the country attending. It was
encouraging to meet others who are enthusiastic
about entering this field, and eager to absorb all the
knowledge we can from those who entered before us.
These forerunners have given generously of their
time, experience and passion to help us set the foundation to become leaders. We learned about how to
dream big, set specific goals, and reach out to those
who can help us along the way. Even better, this
wasn't just theoretical knowledge; many of us used
this time to connect with professionals who have led
the way in a variety of specializations, who were able
to give us valuable information on those aspects of
vision care closest to our hearts.
There were students who inspired us with stories of
their volunteer trip to Jamaica. They found resources
in people who were interested in going on future
trips, and companies that will consider funding
them. There were young ladies from Flint, MI who
were concerned about the lack of vision care programs for at-risk children. They were able to network
with those who have experience in outreach programs, such as our own Ben's Vision for Kids here in
the Boston Public School. This led many students to
start looking for ways to donate their time, in their
own back yards and around the world.

Guest speakers educated us new in lens technology. It inspired some to consider how opticians can
help protect our patient's eyes in a technology saturated world. Others were interested in the development being done on various tinted lenses that may
help kids with a variety of learning disabilities and
behavior problems.
Knowing how valuable it is to have our profession
protected by a license, students and teachers both
brainstormed on ideas to bring licensing to states that
do not yet have it. Several state and national organizations opened or expanded room on their boards for
student representatives. I was asked to sit in on a
board meeting for the Society to Advance Opticianry
immediately upon my return. One brave student
from Montana was the only attendee from her state,
which has no local opticianry organization. She was
able to gather a lot of information for her dream of
someday having one.
This conference has renewed my determination to
excel as an optician. I have forged bonds with opticians new and experienced that I expect to strengthen
as I pursue my career. The leadership lessons I have
learned from some of the best in our field will help
me develop confidence in every aspect of my life for
years to come.

Amanda Klasen – BFIT Opticianry student

One of the newest groups to join the OAA’s Leadership Conference is the Student & Apprentice Chapter. These young opticians
to be are from all over the US and received financial help to attend the conference from the OAA. Kyle Beaudet, back row right
was elected in a newly created position on the OAA board to represent this group.
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Launching and Branding
a New Frame Collection
15&50, Napoleon Bonaparte - What is the connection?
- Mark Dolabany
15&50
Last summer I turned the big “Five-O” and my first born,
Ronia, had turned fifteen… So, Mama Bear, my wife
Doralice, thought, “How wonderful would it be to celebrate with a vacation to Europe.” I obliged, of course,
and our family of four, which included my eleven-year
old son Oliver, embarked on a mini, European adventure
Our vacation started in Barcelona, a city famous for its
traditional paella dish, we cruised on to ancient Rome
with a quick stop to Vatican City, and after a few homemade pizzas, we took a short flight to Paris. I would not
have known then, but I was about to take a trip down
memory lane.
….

fully engraved with hand-carved Victorian-Era designs.
Opening the window shutters each morning, you are
greeted with warm sunlight, a basket of colorful
flowers on the windowsill, and by slightly turning to
the right you can see the Arch of Triumph, commissioned in 1806 by Emperor Bonaparte to honor those
who fought and died for France, gazing at you with
its long history marked by some devastating and
other times heartening events.
What is the connection, you say?
You see, during my first trip, I had been preoccupied
with finding a name for newly designed frame collection. Just as the hotel named after Napoleon Bonaparte, I wanted the brand name to capture the spirit,
the persona of my new collection.
Strolling down the old streets of Paris seventeen
years ago, I observed the artists carefully brushing
their canvases with amazing talent. They had instantly reminded me of my own frame designs. They
had also been hand-painted with a small artisan
brush, each frame with no less than five rich colors.
At this time, the product was finished and ready for
branding. I was getting constant requests from the
factory for the branding decisions so that they could
continue with the final printing, and for me to launch
the eyewear collection.
The requests had gone unanswered, which further
delayed the launch. Until one afternoon sitting in the
hotel room, gazing through a thick book of glossed
pages of artists painting (just as I had seen in the
streets of Paris), I noticed that in the description of
these gorgeous photographs, they repeated the word

Napoleon Bonaparte
Seventeen years ago and recently wed to my lovely
wife, Doralice, we spent a week in Paris. She called it
a second honeymoon, I called it that… and a 3-day
excursion to SILMO, the famous French international
optical fair.
We had stayed at Hotel Napoleon, where the charming, wood-paneled lobby gave away its charm and
longevity. Paintings depicting Napoleon and his various victorious battles were placed along the stairway.
His memory and spirit seemed to guide each guest
ascending the stairway to the rooms. Once at the
room, guests are welcomed with typical wooden,
French double-doors, and elegant furniture, gracePage 10

plume. I asked my wife, who did not speak any more
French than the three words I knew, what she thought
it meant. She could only conclude that it was similar
to the word “pluma” in Spanish, meaning a pen or
brush. Since Google did not exist then, I asked the
receptionist for its meaning and she confirmed that
“plume” in French could mean fountain pen or a
painter’s brush. And voila! In one single word, the
perfect brand name was born. It captured the spirit of
the brand and what it represented to me in more ways
than one.
As the four of us
circled the Arch of
Triumph, I peered
down each avenue
that intercepted at
the great monument trying to locate the hotel where my wife and I
had stayed seventeen years ago. And sure enough,
there in the distance, I spotted the sun-exposed, basket of crimson flowers adorning each windowsill of
the hotel. As I walked at a quicker pace than everyone else’s, I entered the lobby first, immediately I
confirmed that Napoleon’s paintings and his overall
spirit were still present, welcoming the guests of the
hotel.
Thank you monsieur Bonaparte and thank you to the
city of Paris for inspiring me seventeen years ago to
find the perfect brand name for my eyewear collection Plume Paris.
I just wanted to share…
About Mark Dolabany
Mark Dolabany, founder and CEO of Best Image
Optical, is also a certified speaker of the American
Board of Opticianry. His interest in the optical industry began at a young
age, dedicating summer vacations to
working at a familyowned optical store,
learning to love all
aspects of the trade,
and then later becoming a Massachusettslicensed optician.
His commitment to
the craft developed
into a passion to design and produce the company’s
frame collections Dolabany Eyewear, Mario Galbatti
and Plume Paris.

Mark Dolabany’s core belief is that eyewear should be
fitted and sold by independent professionals in a personalized environment. Therefore, Best Image Optical
does not allow its brands to be sold on the internet, in
big-box, or discount stores.

“Why are frames so expensive?”
One of the highlights of the OAA Leadership Conference was the presentation given by Scott
Shapiro, COO of Europa International, a platinum
sponsor of the event. Many of you will remember
Scott’s dynamic finale of OAM’s 7th hour lecture at
MCPHS University last spring, when he encouraged opticians not just to be
involved, but to be committed to opticianry.
Europa’s mission
“Independent for the Independent” will take on new
meaning when the company’s new entity, Independent Eyewear Manufacturing (IEM) produces high
-quality eyewear out of their
new facility at Europa’s
Scott Shapiro
headquarters in Chicago
later this year. A partnership was formed with the
founders of Frieze Frame of CA to manufacture
American made frames and make them accessible
to more people.
As Scott explained it, bringing eyewear manufacturing back to the US will produce great frames,
make production forecasting easier, and bring good
jobs to back to America. The challenge was to convince the founders of Frieze Frames and Anvi
Frieze to give up the good weather in Ventura, CA
for the colder climate of Chicago. Once IEM is
open and running, there will be an open invitation
for anyone interested in visiting the new facility to
see all 200 steps that take place in making a quality
frame. Opticians who see this will be better able to
educate consumers about what makes frames so
expensive. Watch for updates later this year.
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Following My Ancestor’s Footsteps
Recently I was looking through a copy of the 1896
Optical Journal at the Optical Heritage Museum in
Southbridge. An interesting section that caught my
eye had photographs and information about prominent
men in the optical profession of those times, including
George Wells, Charles Prentice and August Neubeck.
August Neubeck? That’s my great grandfather!

late 1890s, and as a thermometer manufacturer before
and after that time. He had filed a patent in 1904 for a
specialized incubator thermometer, and was sometimes
also listed as Weiss, Neubeck & Company, makers of
thermometers, as shown in this ad:

When I found a website for Weiss Instruments in New
York that stated the company’s founding was in 1882,
I wondered, could this be my great grandfather’s former partner’s company? I emailed Weiss through their
contact link and waited. Two days later, I got an email
from the president, John Weiss, the great grandson of
the company’s founder Albert Weiss who confirmed
that Albert and August were partners in the 1880s!
Since the company was just a few miles from my dad’s
house, my sister and I made arrangements to tour the
company the following week.

From the 1896 Optical Journal

Weiss Instruments is an impressive company, being
the largest thermometer and instrument gauge manufacturer in the US, and a family run business for five
generations. No longer using mercury, the company
strives to be environmentally friendly. We
were shown how glass
was blown in the 1880s
and how thermometers
are made now. We also
got to see some of the
entries in the old company day ledgers and
learned that our great
grandfather must have
been a superior glass
Diane Matuck and John Weiss holding up
blower because he
photos of their great grandfathers who were
earned $3 a day.

My sister had been researching our ancestors and
learned that our father’s grandfather August Neubeck
was born in Germany in the 1850s, had emigrated to
New York City in 1880 and started a thermometer
making business. It became very interesting to
find he was listed in the late 1890 census and
business directories as an optician!

The chance of getting hit by lightning seemed
more probable than finding this photograph
with a caption stating August Neubeck was a
refracting optician of some prominence. On
another page was an ad for my great grandfather’s thermometer company, so most likely,
his advertisement in this new publication got
him a place among the section with other notable people in the optical business. As I
checked the internet, I discovered he belonged
partners in thermometer manufacturing
to the New York Optical Society in 1898, led
The story of August Neubeck’s career as a refracting
by Charles Prentice, Jay Cross and other refracting
optician is not yet complete, but hopefully John Weiss
opticians who were striving to make optometry a liand I with our keen interest in history will uncover
censed profession there.
many new discoveries about our great grandfathers!
I found it curious that in the NYC business directoDiane Matuck
ries, August Neubeck was listed as an optician in the
Page 12

The American Optician OAAs New Digital Magazine
OAA’s exciting new
digital magazine which
will be published quarterly launched in February and is accessible
from the OAA website.
Featured in the premier
issue were photos of the
OAA board’s visit to
the Optical Heritage
Museum in Southbridge
during their weekend
visit last November. If
you would like to visit
the museum, send an email to Dick Whitney
dick.whitney@zeiss.com.

From 20/20s Opticians Handbook
Why conventional bifocals are reversed to properly
measure the addition power of a bifocal lens
Dick Whitney – Carl Zeiss Vision /
Chair of ANSI Z80.1 and the Vision Council Lens
Technical Committee
(excerpt from the Opticians Handbook—
www.opticianshandbook.com)

Does proper positioning of the lens matter
when measuring the lens add ?
One might ask, is the turning of the lens to measure
the add really all that important? Perhaps I can just
ignore this practice and get similar results and make
life simpler!
It turns out that errors of add measurement between
methods are dependent upon the lens distance power.
Lenses that are on flat base curves and are negative in
power are much less sensitive to measurement method
than are strong plus powers, where significant errors
are likely! Let us examine these differences.

Meet Archie—The Optician’s Best Friend
If you use paper Rx cards, one of the greatest challenges
has been record storage and retrieval, until now.
“Archie” is a cloud-based EMR/EHR software system
that is designed to be the optician’s new best friend. Instead of being an
added on module
of optometry software, Archie was
conceived by optician Tom Miner
for his business in
Shelburne Falls,
MA and created
by software developer Kenny Butler. The system has been tested, is easy
and intuitive to use. With just an iPad and a wireless keyboard, all records can be created during the client consultation without the technology interfering with customer service. You can take a picture of the client
prescription right from your iPad or phone and upload it to the Archie record, along with a picture of
your client and new spectacles that can be attached to
their record. The photo feature can also be used as a
frame selection preview. Create the record and
Archie will give you the option to print out a copy of
your new order/prescription on a piece of paper that
is clear, accurate and easy to read for lab orders.
Electronic records are stored in the cloud and instantly accessible from any device that can connect
to the internet. You can instantly search your records
by date, email, insurance, name, zip code, etc. For a
better understanding, you can see a video of Archie
in action with Tom Miner wielding his new iPad by going to: http://www.archieopticiansoftware.com
Questions? call Kenny Butler at 413-522-0430
In a study, a known +4.00 distance power bifocal lens,
with a +2.50 intended addition power lens was measured
for addition power on multiple focimeters by numerous
operators, using both correct and incorrect placement
methods. Readings from +2.40 thru +2.95 were obtained
when measuring the add of this one lens ! The readings
that were scattered between +2.75 to +2.95 measured
adds were when the test lens was measured incorrectly
and not reversed. Errors of between +0.25 and +0.45 D
were seen!
For a -4.00 diopter lens with an identical +2.50 addition
power, differences are not significant. The ISO committee found that the single most important factor influencing errors in power measurement were from improper
placement of the lens on the focimeter support.
To read this article in its entirety, go to 20/20s Opticians
Handbook. There are many great optical tips!
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New Corporate Sponsor: Rochester Optical & Smart Glass
excerpt from the Rochester Optical webpage:

A Smart Resolution
Once

upon a time glasses were, well… simply
glasses. They provided the wearer with two things;
correction and protection. Throughout history the
looks of glasses have, thankfully, changed dramatically and lenses have greatly improved in performance - think Executives and UltraVue - but basically
they still offer only those two functions.
Until now.
Smart glasses products are already on the market
now, with more on the way. Their functions and applications are no less than astounding and far more
socially beneficial than just virtual reality gaming.
Ultimately, Smart glasses are here to improve the
quality of life for all those who embrace this technology be it for improved medical care, better safety,
better education, more convenience and efficient use
of time. Smart glasses leave the users’ hands-free
with a convenient HUD (heads up display) to assist
the wearer to do more without being tied to always
looking down at a cell phone.

Smart glasses are smart. No doubt about that. The engineers and designers that created smart glasses did
something pretty amazing to put those little computers
right up to your eyes. While all that technology makes
our lives more convenient, efficient and enhanced, the
fact is there wasn’t much thought given to the optical
performance of smart glasses for those of us who need
prescription lenses. And for those of us bespectacled,
how the frame holds the prescription lenses in front of
your eyes can make your experience of wearing those
smart glasses just as important as the functions they
deliver. It takes a frame and lenses – specifically designed for smart glasses – to support the best vision for
using your wearable computer.
That is where Smart Solutions™ from Rochester Optical comes into play. These solutions include optical
prescription lenses, called Smart GOLD™, that are designed to not only correct your vision but enhance your
sight for the way the smart glasses work. The other
part of the solution is the Smart Frame, the hardware
that holds those lenses in front of your eyes for the ultimate smart glasses experience.
Smart Frame™s are made for smart glasses exclusively.
They are engineered to place the lenses in a position
that is unique to smart glasses work. They allow for
even the most near-sighted or far-sighted to wear and
use smart glasses comfortably.

Today’s opticians have a unique opportunity with the
new wearable technologies and more specifically
Smart eyewear. There are negative visual issues associated with most of these devices that conventional
prescription lenses do not address. To learn what
these problems are and what solutions you have
available to solve them, ,Smart Glasses Require
Smart Solutions is a white paper by Mark MattisonShupnick and Brad Main which can be downloaded
from the Rochester Optical website.

Smart GOLD™ lenses are specifically designed with
enhanced and digitally fabricated optics for smart
glasses and only for use with smart glasses. Smart Solutions™ are made for smart glasses like:
 GOOGLE GLASS – Google introduced their
smart glasses to the public in 2013. The public’s positive response increased as they
learned how helpful a device like this could be.

Don’t wait for it. It took 50 years for the progressive lens to capture 50% of multifocal market share
here in the U.S. Smart eyewear and wearable technologies will reach the tipping point by 2018. Resolve to put Smart eyewear in your repertoire of
product offerings in 2015.

glasses or the like for almost 15 years and they
are experts at it. The M100 was originally focused on enterprise applications – helping technicians and workers complete their
jobs. Recently, new software has brought the
device to the professional consumer
(prosumers).

Rochester Optical’s Brad Main will be presenting at
the OAM Spring Meeting at MCPHS University
and will be available for a hands on demonstration.
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VUZIX M100 – Vuzix® has been making smart

EPSON MOVERIO BT-200 – Epson® special-

izes in projection and has created binocular
smart glasses that place a virtual movie screen
before your eyes – with 3D possibilities.

New Corporate Sponsors
Smart Solutions™ are designed and manufactured by
Rochester Optical. They have been making glasses for
over 80 years. In fact, Rochester Optical is in the same
community where such notable high precision optical
companies like Bausch & Lomb and Kodak are located.
We know optics and we created Smart Solutions™ for
the next trend in eyewear technologies.

Nancy Mahoney represents four great frame lines:
Villa Veneta Eyewear:
Made in Italy...Black Fin, Black Fin Edge, Black Fin
Zero
Menizzi Eyewear:
Fun, unique styles for small PD fit.
McGee Eyewear: Badgley Mishka, Vera Bradley,
Argyleculture, Totally Rimless, XOXO, Ducks Unlimited (replaces Orvis)
Victory Optical: "Original" Vintage Eyewear. Styles
from the 40' 50' 60s
For questions, or to make
an appointment, call
Nancy on her cell at
(508) 989-6224.

Michael Shaer Optical is a family owned distributor
of quality affordable eyewear that can be used with
VSP or any other insurance programs. All his frames
come with 2 year warranty and 1 year to exchange
out. The office, located in Peabody, MA carries a
large inventory to ship directly to you or drop ship to
any lab you would like. Prices start far below the
Frames price book. Many times throughout the year
Michael has large quantities of competitively priced
designer overruns.

Based on the artistic
and functional themes
of architecture,
FACE A FACE has
become a reference in
the world of high end
eyewear designers.
WOOW concept is
based on the idea that
the frames make you
smile and coach you
by whispering something in your ear
like : ‘Wake Up’
‘Come On’ ‘Never
Mind’…The frame
speaks to his wearer.
‘The frame is your
friend’. Both lines are
manufactured by the
finest French and
Italian craftsmen.

To contact Michael:
Office:1-800-225-3676
Fax: 1-978-854-5562
Cell: 781-771-1415
Email: msoptical@comcast.net

To see these frames, give Julie a call:
Julie Zawolik
Northeast Territory Manager
Cell: 917 209 3156

www.faceaface-paris.com
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Please support our Sponsors:
ABB CONCISE
ACCU RX
ALCON VISION CARE
ASPEX EYEWEAR
BAUSCH & LOMB
BEST IMAGE OPTICAL
BOSTON EYE DESIGN
CARL ZEISS VISION – NORTHEAST
CLEARVISION
COBURN TECHNOLGIES
COOPERVISION
CHROMAGEN VISION
ENCORE / NIKON OPTICS
ESSILOR INSTRUMENTS
ESSILOR OF AMERICA – CROWN
EUROPA INTERNATIONAL
FACE A FACE
FGX INERNATIONAL
FYSH & KLIIK
HILCO
HOYA VISION CARE
KENMARK
LUXOTTICA
MCGEE GROUP
MCLEOD OPTICAL
MARCHON
MARCHOLIN/ VIVA
MENICON
MICHAEL SHAER OPTICAL
OPHTHALMIC INSTRUMENTS
PARTNERS IN VISION
PERFERX OPTICAL
PRECISION OPTICAL
PRODESIGN
RANDOLPH
REM EYEWEAR
ROCHESTER OPTICAL
SAFILO, USA
SHAMIR INSIGHT INC.
SHO EYEWORKS
TURA
US OPTICAL
VARILUX
VICTORY/EAGLE EYEWEAR
VILLA VENETA EYEWEAR
VISION-EASE LENS
YOUNGER OPTICS

Check out the OAM Spring Expo
At MCPHS University’s Optometry School
In Worcester, MA—Sunday, April 12
Lectures and hands-on workshops
Choose from Contact Lens Instrumentation,
Refraction and Contact Lens Workshops
Smart Glass Wearable Technology
What you need to know about Blue Light
Business and Marketing
Check out the registration inside or register online
At www.opticiansma.org

