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Special Edition! 

In this issue of OAM’s Primary Focus, we are 

proud to present a special feature written by 

Blair Wong about the history of our state asso-

ciation which was originally known as MARDO 

(MA Association of Retail Dispensing Opti-

cians) when it formed in 1939. Many thanks to 

Paul Alony, Chuck Walsh, Tom Lavin and 

many others for sharing their recollections. 

 

As you will read, we became a licensed state in 

1955, thanks to the hard work of dedicated opti-

cians who served in our organization many 

years before us, and we are an important mem-

ber of the Opticians Association of America. 

 

Mark you calendar for the weekend of Novem-

ber 8th and 9th when the OAM Annual Meeting 

& Fall Education Conference will be held at the 

Southbridge Hotel & Conference Center. 

 

Be sure to join us this year on Saturday night, 

November 8th, at the 75th Anniversary Gala 

dinner celebrating our rich history of our asso-

ciation. Bring your dancing shoes for live music 

being provided by Dana Cohen’s classic rock 

band Garfish which is sponsored by Essilor. 

 

Reserve your hotel room in Southbridge by Oct 

8th using code MAOPT110814 to get the best 

rate, and register for classes by Oct. 31st  

 

Hope to see you there! 

The History of The Opticians 

Association of Massachusetts 

Through The Eyes Of    

Presidents 
by Blair Wong 

 

Since the OAM was founded in 

1939, this year marks our asso-

ciation’s 75th anniversary. As part 

of our celebration, I have accu-

mulated  information regarding 

the history of our great associa-

tion by reviewing minutes from 

past meetings and old newsletters, 

and have notes from many  won-

derful conversations and stories 

that have been shared with me by 

many of our past presidents and 

members from each era. 

 

I apologize in advance if some of 

the information presented in this 

article is a little bit different than 

some of your own memories and 

recollections. It is my hope that 

by attempting to write the history 

of our association, it may create 

an opportunity for those of you 

with a more accurate recollection 

of a period of time in our history 

to contact me with corrections. 

 

I. The Foundation of Our      

Association Began in Boston 

 

In 1939, Arthur Kelley, a promi-

nent optician in Massachusetts, 

organized a group of opticians 

from the Boston area and founded 

our association as the Massachu-

setts Association of Retail Dis-

pensing Opticians (MARDO). To 

encourage local participation, Mr. 

Kelley was instrumental in creat-

ing regional chapters within  

MARDO, with the most active 

being Worcester, Springfield, 

Mass-Shire, and Boston. 

Although it is not known for sure, 

Arthur Kelley was regarded by 

many as the “Father of Massachu-

setts Opticianry” and served as 

Cont’d on page  6 
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Dear Fellow Opticians, 
 

As we bid goodbye to a beautiful summer, we at the 

OAM are preparing for a very busy fall season.   

  

The 16th Annual Scholarship and Education Golf Tour-

nament, sponsored by the Opticians Association of Mas-

sachusetts, was held on Sunday, September 14, at The 

Pine Ridge Country Club, in No. Oxford, MA   

 

On September 3-6, a group of OAM directors attended 

the ABO and NCLE Opticon Conference. Opticon is the 

new name for the 7th Annual National Opticians Confer-

ence, and this year it was held at the amazing Gaylord 

Opryland Resort and Convention Center in Nashville, 

Tennessee.   

 

In response to the questions and queries of our member-

ship, on September 29th we will provide an Optical Busi-

ness Strategies and Solutions forum to discuss current 

business challenges in today’s optical climate.  We will 

cover topics such as insurance reimbursements, navigat-

ing on-line eyewear, business success stories, and the 

future of our industry.  Our goal is to provide a venue to 

discuss and share ideas. 

 

On November, 8th and 9th, we will have our Fall Credit 

Seminar in Southbridge Hotel & Conference Center, at 

the former American Optical Main Plant.   You will be 

able to gain 10 credits over the two days!! There will be 

over 30 course choices! 

 

 And finally, Happy Anniversary to the OAM, formerly 

known as MARDO, celebrating 75 years strong! We 

invite you to come and join fellow opticians at the Anni-

versary Gala on Saturday night, November 8th at the 

Southbridge Conference Center. This will be a BIG 

event, with many special guests, so grab your date, get 

gussied up and come and celebrate the great history of 

the OAM . There will be dining and dancing to live mu-

sic provided by Dana Cohen’s band Garfish, which is 

being sponsored by Essilor. 

 

The OAM was an integral part of the Opticians Associa-

tion of America’s “What Is An Optician?” video contest, 

a project created to help brand the American optician 

and educate the public as to who we are and what we 

do.    With over 60 video entries competing for the cash 

prize, the decision was announced at Vision Expo West 

by American Idol’s, Randy Jackson.  Massachusetts had 

two excellent entries and both Blair Wong and I sat on 

the committee to see this project to fruition.  The win-

ning videos will be distributed to member state associa-

tions for marketing, and in turn will create a unified, na-

tional message to the querie..”What Is An Optician”?   

 

And finally, on a personal note, my presidency will 

be up in November.  I cannot begin to tell you how 

much I have enjoyed serving in this role. This is an 

incredible state association, like no other, and well 

renowned nationwide.  I am so proud to be affili-

ated with it.  

I have had a chance to meet many of you, both at 

meetings and in my travels, and I can say with con-

fidence, we have some of the best opticians and best 

people in the country.  I will continue to be very 

active as past president and look forward to seeing 

you in the future.  Again, thank you for this oppor-

tunity.  It has been a joy. 

 

 

 

Sincerely, 

 

Dibby Bartlett 

President 

Opticians Association of 

Massachusetts  
 

 

Dibby Bartlett 
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There’s a lot of work being done to prepare 

for the OAM 75th Anniversary Gala! 

We hope you will take advantage of the   

accommodations at the Southbridge Hotel 

on Saturday night and join old friends and 

meet new ones. 

Sign up on the meeting registration form.   

Everyone is invited to come  

and celebrate our history! 

Don’t Miss the Gala in Southbridge! 

Saturday night, Nov 8th 



- by Mark Dolabany 

After a fifteen-year hiatus 

from working in the New 

England area as a result of 

moving my company to Mi-

ami, I have returned to visit 

old customers and create 

new ones. After all, this is 

where I founded Best Image 

Optical 25 years ago. As I 

headed north on a beautiful 

afternoon in early June on state route 93, I no-

ticed that the number of license plates marked 

with the motto “Live free or die” was quickly 

increasing – a clear indication that I was driving 

farther into the great state of New Hampshire.  

At the junction of state roads 3 and 140 with 

route 93, I came across the town of Tiltin, where 

shopping plazas and fast food restaurants stood 

like a string of pearls. Gleaming amongst them 

stood out an old-fashioned diner sign that read 

“Time to eat, Tilt’n Diner” (by design, the “I” 

had been charmingly replaced by an apostrophe). 

My immediate reaction to such iconic Americana 

was to concede and pull in for my lunch break. 

This would have been a perfect opportunity to 

catch up on e-mails and messages too. However, 

as I stepped through the door I felt taken back in 

time – when stainless steel ruled the world of 

diner-motif. I sat at the counter expecting a teen-

age Michael J. Fox look-alike wearing a sleeve-

less jacket to jump out and yell “Doc, hey Doc.”  

I felt out-of-place and diffident with my modern 

technology. So, with my cell phone powered off 

and my tablet tucked away and out of sight, I was 

able to preserve what felt like a vintage moment. 

As I look over the menu filled with American 

comfort food, I overhear the waitress discussing 

her newly yarded fence with someone I can only 

assume is a regular, (how neighborly) and notice 

a busy-bee, younger version of herself, who later 

on I find that she actually is the waitress’ daugh-

ter. I normally keep light on red meat and carbs, 

but how could I pass up chopped steak and 

mashed potatoes covered with old-fashioned 

gravy. Of course, I rationalize that I’m allowed to 

do so once a week. Moments later, I noticed a 

well-dressed gentleman greeting and seating fel-

low diners at their booths and without hesitation 

taking away used plates. He moved from booth to booth 

assuring that the customers were being well-served. I 

asked the waitress if he was the owner, 

but found that he was the manager of the 

diner.   

As I observed the manager attending the 

diners, I noticed a sign that read: “The 

Ten Commandments of Diners.” And as 

I look around, sure enough the com-

mandments are neatly lined up along the 

walls of the diner listed accordingly in 

Roman numerals. I read number IV 

“Thou shalt not covet Drive-thru con-

venience,” and all of the commandments 

had the same smile-generating effect. As I started rush-

ing through my meal, I read commandment “V. Shalt 

Not ‘Dine and Dash.’’’ I slowed by pace and savored the 

next delicious bite.  

Before I left 

on my hurried 

way, I asked 

permission to 

take photos of 

the diner and 

its signs. The 

waitress 

agreed in a 

manner that indicated such request was as frequent as the 

fried seafood platter she was serving the adjacent guest. 

As I drove away, the fresh water craft-dealers seemed to 

cluster along my route, indicating that I was in New 

Hampshire’s Lakes Region, I wondered if Anthony 

Bourdain missed this beautiful part of the country.  

I thought for a moment, “this is how visitors to the inde-

pendent optical stores must feel.” Just like the diner, 

there is an air of nostalgic, old-fashioned personal ser-

vice. Customers are always greeted with pleasant smiles 

from an eager to help owner or manager. The staff is al-

ways working to give their best. They work as a family 

unit even when they are not actually related. They even 

know customers’ by name and they are treated as friends. 

Customers share their happy moments, like a wedding or 

a graduation, and their sorrowful moments as their visual 

needs are fully satisfied. This exceptional customer ser-

vice is merged with modern optical equipment just as 

I’m sure the diner had had out-of-sight, but you would 

have never been able to tell with the oversized, wooden, 

toy airplane hanging from the ceiling and the sign at the 

front door warning, “No beepers allowed.”   

And perhaps you even manage your optical store by your 

own Ten Commandments, only you don’t have to put 

An Old-Fashioned Diner and the Independent 

Eye Care Provider: What’s the connection?  
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them up on the wall, you keep them in your 

heart as a guide in the way you serve your cus-

tomers, with the old-fashioned professionalism 

and dedication that our industry is known for. 

Passing the diner on my way back, I was very 

tempted to stop for dinner. Then, I remem-

bered I had planned to meet my friend 

David Metzger of US Optical in Concord, NH 

to talk shop … Needless to say my commit-

ment to my friend won over my temptation.   

I couldn’t help but to write and share this ex-

perience, which has enticed me to plan a trip 

to Bar Harbor, Maine, where the lobster is 

served fresh. It’s been 20 years since my last 

visit… 

About Mark Dolabany: 

Mark interest in the 

optical industry 

started at a young 

age, dedicating 

summer vacations 

to working at an 

optical store repair-

ing eyeglasses and 

working in the lab 

from sixth grade 

through high 

school; and then 

later, becoming a licensed optician in Massa-

chusetts early in his career. His commitment to 

the craft later developed into an ambition to 

branch out and create something of quality and 

substance. His experience and perseverance 

led him to establish Best Image Optical, Inc., 

and where he is now the designer and producer 

of the company’s frame collections Dolabany 

Eyewear, Mario Galbatti and Plume Paris.  In 

1999, he was able to move Best Image Opti-

cal, Inc. from Boston, Massachusetts to Mi-

ami, Florida for the opportunity to expand dis-

tribution internationally to Latin America.  

 

Mark will be a speaker at our meeting on   

Sunday, Nov 9th. 
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MARDO President for more than 25 

years. He was instrumental after several 

attempts in getting legislation passed in 

1955 to license opticians in Massachusetts 

and held MA license #1.  Arthur Kelley 

and Ken Collinson both served on the 

Massachusetts Board of Registration for 

Dispensing Opticians for several decades. John Boyd 

was a long time contributor and leader from Springfield 

and was elected as the second MARDO President in 

1965. He was followed in 1967 by Ken Collinson who 

was one of the only opticians in the state to specialize 

in contact lens fitting and dispensing. 

 

II. The Worcester Chapter Creates A New Direction 

And Career Path For Future Opticians 

 

With a newly adopted bylaw for term limits imple-

mented in 1969, Bob Evans of Boston became the first 

MARDO president to serve a regular two year term, 

with Irving Smith and Paul Alony of the Worcester 

chapter following him. 

 

With formal education as a primary focus, Irving Smith 

and members of the Worcester chapter, with the help of 

MARDO resources and endorsement, successfully 

paved the way for an impressive new opticianry pro-

gram at the Worcester Industrial Technical Institute 

(WITI) which opened in the Fall of 1965. A young op-

tician who had been working with American Optical 

was chosen as the Chair of the program. His name was 

Charles “Chuck” Walsh. Chuck was the program direc-

tor and lead teacher at the school for over 25 years and 

dedicated his life toward educating so many young men 

and women. 

 

The early 1970’s marked an important legislative era in 

MARDO history. In 1972, Ken Collinson’s legal rights 

to practice as a contact lens fitting optician was chal-

lenged by other factions of the eye care profession.  

After a lengthy legal process in which Ken funded the 

cause using mostly his personal resources, a land-

mark decision was made in his favor… and for all 

opticians to follow. On Jan 6, 1976, the state Su-

preme Judicial Court ruled that licensed opticians can 

fit contact lenses. Contact lenses, considered a medi-

cal device and appliance, is included as part of the 

rules and regulations governing a Massachusetts li-

censed optician. 

 

It was also during this period, and in anticipation of 

lending legal support to the Collinson case, that 

MARDO appointed Thomas Driscoll, a Boston based 

lawyer and legislative representative at the State 

House, to the board of directors.  Tom served the as-

sociation for more than a decade in this capacity as 

our legal and political advisor and representative. 

 

In 1973, Bela Bisckei, a Hungarian immigrant who 

came to the area during the height of his country’s 

civil war, invented a hard contact lens that would 

become known in the US as “The Boston Lens”. 

Wanting to give back to the local community, Bela 

started a school for opticians, The Optical Institute of 

New England. Just a few years later, the school 

would become part of Newbury College in Holliston 

and Boston. 

 

During the 1970’s, Presidents Irving 

Smith, Paul Alony, Patrick Russo, 

Elmer Francoeur and Robert Graves 

worked to establish national ties to the 

Opticians Association of America 

(OAA) as an affiliate state association 

member. Many MARDO members 

were also strong OAA Guild members. 

 MARDO officers and Guild members supported the 

OAA by attending their conferences for education 

and for business leaders. At the 1974 OAM Annual 

Meeting, during Irvin’s term as president, the “R” in 

MARDO was changed from “Retail” to “Registered” 

in order to emphasize professionalism. The guest 

speaker was the president of the OAA.  

 

In 1975, Paul Alony of Worcester was 

elected as MARDO president. As the 

longest living president to date, Paul is 

our link to the past and has offered great 

insight into the early years of MARDO. 

In June of 1975, MARDO joined the 

OAA and Paul served on the OAA 

Board of Governors until 1977. In April 

of 1976, longtime MARDO member 

Ralph Rubinoff, was appointed as the association’s 

first executive director until Sept 1977.  Prior to this, 

Ralph had served on the MA Board of Registration 

Cont’d from page 1 

Paul Alony  

 

Arthur Kelley 

Irving Smith 



Page 7 

for Opticians from 1958 – 1975 and had contributed 

greatly to MARDO’s success.  

 

III. Western Influence & Paving The Path To Re-

gional and National Alliance 

 

Elmer Francoeur of Springfield became president in 

1977. Elmer formed an alliance with other New England 

states to form the New England Opticians Association. 

Following the momentum of the Collinson court deci-

sion, MARDO was dedicated to enhancing contact lens 

education for its members. The NEOA would meet in 

the Sturbridge area and offer a combined contact lens/ 

spectacle design educational conference on an annual 

basis. 

 

With an increasing number of opticians, MARDO elimi-

nated the chapter concept and adopted a single united 

organizational structure. In 1977, Patrick Russo was the 

first MARDO President to preside over a unified and 

chapterless association. As MARDO moved toward uni-

fication and the NEOA conference attracted only contact 

lens fitting opticians from the other NE states, a promi-

nent contact lens fitting optician from the Springfield 

chapter, Robert Graves, founded the New England Con-

tact Lens Society. With MARDO support and influence, 

the NECLS became recognized as one of the leading 

associations in the country for contact lens education for 

years to come. With its close ties to MARDO, as many 

as three NECLS presidents, Gary Lawton, William 

Cousins and Blair Wong, would later serve as a 

MARDO president. 

 

With the growing support and need for opticians in the 

Springfield area, Holyoke Community College began 

teaching opticianry classes in their evening division. 

This would eventually evolve into a an Associate De-

gree program with  MARDO Board member and New-

bury College graduate Laurie Pierce program as depart-

ment Chair. 

 

During this period of time, and leading well into the 

1980’s, Massachusetts had a very strong formal educa-

tional base with three colleges offering an Associate 

Degree programs in Boston, Worcester and Springfield. 

The MARDO Springfield chapter maintained a business 

group identity, and in fact, the Independent Retail Opti-

cians of Springfield, IROS, is still active and has meet-

ings on a regular basis. 

 

In 1979, the Massachusetts State Board of Registration 

for Dispensing Opticians voted to change the format of 

the MA licensing exam from a practical and written 

exam, to a written objectively based exam only. The 

name of the exam was the American Board of Opti-

cianry Competency Exam (ABOC). Opticians who 

wished to be certified in contact lenses needed to 

pass the National Contact Lens Examiners (NCLE) 

exam. 

 

IV. The “Walsh” Influence on Leadership 

 

Chuck Walsh was both a great educa-

tor and a great mentor of leaders. His 

passion and dedication to the ad-

vancement of our profession is evi-

dent by the many young people he 

has mentored to optical success and 

prominence. Beginning with Robert 

Vanderhoof, six of the next seven 

MARDO presidents were either a 

faculty member or a graduate of 

WITI, including Rizzieri “Ritzi” Camelloni, Patrick 

Langone, Michael Vanderhoof, Gary Lawton and 

William Cousins. During the period from 1981 – 

1994, L. Thomas Graves was the only president who 

was not mentored by Chuck Walsh. 

 

Robert Vanderhoof served on the Massachusetts 

Board of Registration upon conclusion of his term as 

President.  During Robert’s service, the goals of the 

BOR included periodic visits to optical establish-

ments by the investigative division of the BOR, con-

tinuing education requirement for licensees, and the 

re-implementation of a state practical. Although not 

all of these objectives were achieved under Robert’s 

tenure on the BOR, his hard work was instrumental 

in laying the groundwork for these ideas to come to 

fruition shortly thereafter. 

 

Pat Langone, serving on the OAA Board 

of Directors while he was MARDO 

President, was elected and served two 

one-year terms as OAA President in 

1993. Although many prominent opti-

cians from Massachusetts have served 

on national boards, Pat is the only OAA 

President from our state. 1985, Pat ap-

pointed Alfred Minahan to the MARDO 

Board of Directors to fulfill the role of Legislative 

Representative. To this day, Al continues to represent 

the association and maintains a very strong influence 

for opticians on all political and legislative issues. Pat 

appointed Carol Russell to the role of MARDO Sec-

retary, replacing Marty Bregman who had fulfilled 

that role for four years. 

 

L. Thomas Graves was elected President in 1987 and 

Carol was hired as MARDO Executive Director, a 

position she held for eleven years. Due to his strong 

Pat Langone 

 

Chuck Walsh 
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ties to the OAA and ABO/ NCLE, Thomas Graves was 

instrumental in bringing the national OAA Convention 

to Boston in 1990. After his term, Tom continued to 

serve on the MARDO Board of Directors in an advisory 

position and was dedicated to his national work on the 

ABO and NCLE boards for decades to follow. 

 

V. Threat Of Deregulation Of  Unnecessary Licen-

sure & Coming back Strong 

 

Gary Lawton served as President from 

1990-1992 and it was during his term that 

Massachusetts opticians faced their most 

serious threat to licensure. Immediately 

upon being elected to Governor, William 

Weld, along with several other newly 

elected Republican governors across the 

country, submitted a proposal to legisla-

tors for “Deregulation of Unnecessary Licensure & 

Regulatory Boards”. This broad sweeping proposal in-

cluded Opticians, Barbers, Hair Stylists, Electricians and 

TV Repair Personnel. Massachusetts was the first state 

to hold public hearings on the proposal and served as a 

litmus test for the potential success (passing) of this pro-

posal in other states. 

 

On the days leading up to the public hearing before the 

Ways and Means Committee, MARDO established a 

grassroots program by which members would meet with 

their local legislators and offer statements in opposition 

to this proposal. Additionally, opticians and hair stylists, 

the two most well organized and outspoken of the pro-

fessions on the list for deregulation, formed an alliance 

in order to make the public aware of the potential harm 

to the general public if these professions were to sud-

denly become unlicensed. On the day of the public hear-

ing, MARDO members and Hair Stylists met with each 

and every member of the Ways and Means Committee 

prior to the public hearing. 

 

By the time of the hearing, the house chamber was over-

flowing with hundreds of opticians, hair stylists and rep-

resentatives from 16 other professions, standing shoul-

der to shoulder in a standing room only raucous environ-

ment. Trying to bring some semblance of order to the 

chaotic scene, the Chair asked each group to submit five 

names of people from their profession who wished to 

testify in opposition to the proposal in one jar, and those 

who would like to testify in-favor of the proposal in an-

other. When the jars were returned to the Chair, the op-

position jar was full, and the in-favor jar was empty. 

Since there were no in favor testimonies to be heard, the 

Chair made time for only 10 names to be pulled from 

the opposition jar. Governor Weld would be the only 

one to speak in favor of the proposal. 

One of the names selected by the Chair was Paul 

Houghland, Executive Director to the Opticians Asso-

ciation of America.  The Chair was impressed with 

Paul’s remarks and was even more impressed that he 

travelled to the proceedings from Virginia in order to 

represent both the local, regional and national interests 

related to opticianry and the best interests of consumers. 

 

As a last minute replacement, and therefore somewhat 

unprepared, Governor Weld’s testimony was presented 

by Lt. Governor Paul Cellucci. When questioned by the 

Chair as to the potential harm to the consumer if this 

deregulation were to pass, Cellucci offered an explana-

tion that was received as a disparaging remark by both 

hair stylists and opticians. Moments later, the Chair 

called for an end to the discussion and the proposal was 

disapproved. 

 

The deregulation event solidified the MARDO member-

ship, both here in the Commonwealth, as well as our ties 

to the OAA.  Successive Presidents William Cousins, 

Laurie Pierce and Blair Wong continued efforts to share 

ideas and experiences on 

a national level at the 

OAA Leadership confer-

ence as a venue to help 

strengthen and support 

the OAA and other state 

associations. 

 

V. Heading Toward The New Millennium 

 

In 1998, when Carol Russell retired as Executive Direc-

tor, Blair accepted an offer to serve as Past President 

and Executive Director on an interim basis and still 

serves as Executive Director to this day, 14 years. Carol 

would go on to serve on the MA Board of Registration 

for over a decade of service and dedication to the Com-

monwealth and the profession. During her tenure of ser-

vice she was able to complete the goals set forth by 

Robert Vanderhoof, a requirement for continuing educa-

tion for MA License Renewal, and the implementation 

for an objective standardized MA State Licensing Exam. 

 

In 1999, with Dan Sullivan as President, 

and in order to place a greater emphasis on 

the profession and not the location, 

MARDO was changed to the Opticians 

Association of Massachusetts (OAM). Ad-

ditionally, the OAM fully embraced the 

concept of corporate partnerships. This 

business partnership proposed and imple-

mented during the previous term became a 

very positive experience for both corporate partners and 

 

Gary Lawton 

Dan Sullivan 

Blair Wong, Laurie Pierce & Bill Cousins 
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the OAM. Partnerships which started with only 6-8 par-

ticipants, by 2001 had doubled to 14-16 companies. 

 

In 2000, Ed Healy was elected President and 

faced the challenges to supporting students of 

Opticianry and the MA schools and colleges 

of Opticianry.  Prior to his term as president, 

Ed offered his assistance to Denise Cook, a 

non-golfer, who has an idea to raise funds for 

scholarships through a golf outing for the 

members and the opticianry community. Six-

teen years later the Annual OAM Golf Tournament is still 

going strong and has raised more than $100,000 in schol-

arships for students. 

 

Norman Marquis was elected President in 2002. 

Norman continued fostering strong ties of the 

OAM to the OAA and other state associations 

in an effort to share information regarding web 

site development and online education. During 

this period of time, all three of the opticianry 

schools and colleges in Massachusetts closed, 

primarily due to low enrollment and lack of institutional 

support. It was also during Norman’s term as president 

that the OAM joined the internet age and launched their 

first website using the web address 

www.opticiansma.org.  George Bourque 

was instrumental in finding and working 

with a web designer to complete and 

maintain the site. 

 

In 2005, President George Bourque cre-

ated a subcommittee that would be dedi-

cated to developing an OAM college 

level Associate Degree curriculum in opticianry that 

could be presented to Boston area colleges as a new pro-

gram. Only eight months later, the Benjamin Franklin 

Institute of Technology in Boston and the OAM made a 

partnership agreement. 

 

Since January 2007, more than fifty students have gradu-

ated from the program and are leading successful careers 

as Massachusetts Opticians. The State Association Part-

nership with a college of Opticianry remains as a unique 

model in the country. The OAM con-

tinuously works with other state asso-

ciations with the hope that they also 

may be able to start a school in their 

state using the OAM/BFIT model. 

 

Denise Cook, President from 2006-

2008 continued organizing the OAM 

Golf Tournament. Her term as presi-

dent was also dedicated to developing support programs 

to ensure the continued success of the opticianry pro-

gram. Denise’s passion and commitment toward leader-

ship development and helping young people discover 

the path to opticianry led to her being recognized by 

Vision Monday, a respected journal in eyecare, as one 

of the “Top 50 Most Influential Women in Eyecare”. 

 

VI. Branding The OAM and Opticianry 

As President in 2008-2010, Thomas 

Merrill spearheaded the review of the 

OAM bylaws and mission statement. Our 

association goals and objectives were re-

viewed and renewed, and a strategic plan 

was developed and implemented over the next five 

years. Tom represented the OAM at each monthly 

Board of Registration meeting in Boston and fostered 

relations and communication between the BOR and 

OAM. 

 

Kristin Morrissey, served as OAM Presi-

dent from 2010 – 2012 and directed the 

energy of the board of directors toward 

expansion of our board, succession plan-

ning and leadership development, par-

ticularly with regards to newly licensed 

opticians. The completion and initial of 

implementation of two projects helped to energize and 

strengthen our efforts to achieve these goals. The 

“Smart Choice” campaign educated the public on the 

educational and legal requirements of an Optician, what 

an Optician does and how appreciative we are for being 

a loyal customer. The “Proud to be a Massachusetts 

Licensed Optician” campaign conveyed a message of 

pride and and professionalism within our membership 

and profession. 

 

Our current president, Olivia “Dibby” Bartlett has im-

plemented several programs and projects to ensure the 

completion, and expansion, of our five year strategic 

plan, including the Smart Choice promotion and the 

“Proud To be An Optician” campaign which resulted in 

a national video contest on “What is an Optician?” 

which was featured at VEW this year. Through her 

work as an OAA Director, Dibby has created opportu-

nities for students to receive full grants and scholar-

ships to attend the OAA Leadership Conference.  

 

So, for now at least, this concludes the historical ac-

count of our association through the eyes of our Presi-

dents. I consider it to be an honor and a privilege to 

have served the OAM for over 30 years, and to have 

had the opportunity to help research 

and prepare this historical account. 
 

I am proud to be a Massachusetts 

Licensed Optician and loyal mem-

ber of the OAM… and I can’t wait 

to see what is in our future!!!! 

 

George Bourque 

Kristin  

Morrissey 

 

 

 

Ed Healy 
Tom Merrill 

Denise Cook 

Norman  

Marquis 



Serendipity In Southbridge  

By late July of this year, my friend and his two daughters had 

exhausted their entire summertime bucket list, and still had the 

entire month of August left to burn. They had just spent a week 

at summer camp at Old Sturbridge Village, and were looking 

for something to complete their immersion into this historic 

part of the state.  Upon hearing all of this from my friend, 

something immediately came to mind—the Optical Heritage 

Museum in Southbridge, MA. 

 

The previous autumn, Dick Whitney, the museum’s cura-

tor  had hosted a spectacular event at the museum’s opening for 

the Optician Association of Massachusetts annual education 

conference. The event was a great success and my wife and I 

left with a great feeling for the area and the museum.  The adja-

cent restaurant and function facility was also a memorable ex-

perience.  

       

Initially, the response I received from my friend’s pre-teen 

daughters was a bit mixed concerning the prospect of spending 

an afternoon viewing rooms filled with historic optical ephem-

era.  However, upon being greeted at the front door by Dick and 

co-founder Donna Silverberg, our entire party was delighted by 

the interesting exhibits and passionate guides.  

 

Rather than dart-

ing past the his-

toric relics and 

machinery, 

Donna made a 

stop at each of 

the appealing 

displays and 

explained their 

significance in 

terms everyone 

could appreciate. 

The whole mu-

seum had greatly 

expanded since 

my last visit in 

Novem-

ber.  Each display had obviously been assembled as an act of 

pride for the history of the American Optical Company and its 

significance to the surrounding community. 

 

Of particular interest to the young and older viewers were dis-

plays showing how the optical industry was a vital element 

throughout history in terms of eye health, fashion, and function-

ality.  American Optical played a large part during the indus-

trial revolution, and was so important to the war effort during 

WWII, that many employees were exempt from military service 

in order provide optical products. 
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After a while, Donna brought the kids into an 

interactive display area which allowed them to 

explore optical history a bit more, and even de-

sign their own fashion eyewear. This allowed the 

grownups time to delve deeper into the truly im-

pressive displays. Of particular interest were the 

many historical objects including decades worth 

of original advertising artwork form the hey day 

of American Optical, and an invoice order from 

President John F. Kennedy requesting bifo-

cals  which was posted on the day of his assigna-

tion.   

 

Currently the museum is open briefly on Thurs-

day evenings, with occasional weekend hours. 

Requests for viewing are considered when the 

curators have available time. Donna also men-

tioned that they were working on creating a part-

nership with Old Sturbridge Village in order to 

showcase Southbridge’s prominence during the 

industrial revolution. 

 

Following our great visit, we were all pleased to 

notice a great bakery/restaurant greeted us at the 

bottom of the museum’s stairway.  

We sat around and made additional plans to visit 

the nearby American Optical factory. We all 

agreed that Donna’s Old Sturbridge Village idea 

was a great one, and we promised ourselves to 

spread the word concerning this great regional 

destination.                      Ned Morse 

 

The Museum is located at 12 Crane 

St.  Southbridge, Ma.  and open by appointment 

and at selected schedule times posted on their 

website.  

    http://www.opticalheritagemuseum.org 

 

View of Nana B’s Restaurant at 12 Crane Street 

Dick Whitney at museum entrance next to George 

Wells lens display and AO gold scale 

http://www.opticalheritagemuseum.org
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16th Annual OAM Golf Tournament 

First Place Winners: from left to right Braden Noll, Kyle, 

John and Patrick Jeffrey 

2nd Place Winners: Todd Wiles, Shawn Waldron, 

Colin Cloutier and Wally Gagne 

The 16th Annual OAM Scholarship and Education Golf Tourna-

ment was held on Sunday, September 14th at the Pine Ridge Coun-

try Club in North Oxford, Massachusetts.  It was a beautiful day for 

the golfers, sponsors and volunteers who participated.  The tourna-

ment raised more than $5,500 that will be awarded to qualifying 

optical students at the Benjamin Franklin Institute of Technology.  

More than 15 teams participated and there were more than 35 spon-

sors who either underwrote a golf hole or donated a raffle prize. 

The 17th Annual OAM Scholarship and Education Golf Tourna-

ment has already been scheduled for Sunday, September 13, 2015 

at Pine Ridge Country Club.  Mark your calendars for this fun and 

important OAM event.  If you would like to participate by sponsor-

ing a golf hole, donating a prize or helping out the day of the event 

you can email Denise Cook at deniseanncook@gmail.com.  

Tournament founder Denise Cook with Larry Enright of 

Perferx Optical 

mailto:deniseanncook@gmail.com


New Corporate Sponsors 
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Over $100 billion dollars are spent annually in the U.S. 

on IEP’s (Independent Education Programs) and of the 

students enrolled in IEP’s, 75% of them have a reading 

problem. Reading problems are the single largest issue 

by far, that have a negative impact on the learning proc-

ess.  ChromaGen Vision was formed to introduce 

ChromaGen Lenses to Optometrists, Ophthalmologists 

and Opticians to dispense ChromaGen products and 

make a difference in the lives of these children. 

What is ChromaGen?   ChromaGen is a unique and 

proprietary system of colored lenses that addresses 

two primary markets.  

1) ChromaGen Lenses for Reading Problems  – 

An Optical Lens Treatment for Reading Prob-

lems, which includes dyslexia. 

2) ChromaGen Lenses for Color Blindness – An 

Optical Solution for Color Blindness for indi-

viduals that lack the ability to distinguish color 

and are prohibited from employment due to 

their color deficiency. 

The first set of neutral lenses is a life-changing aid for 

vision related reading problems.  The second set of col-

ored lenses is a treatment for color blindness.  Both sets 

of lenses are patented and cleared by the FDA and can 

either be embodied in a contact lens, worn as eyeglasses, 

or Clip-Ons.  ChromaGen is non-invasive and does not 

involve surgery, chemicals, or prescription medicine so 

there are none of the traditional risks associated with 

medical devices or procedures. 

ChromaGen Lenses For Reading Problems and Dys-

lexia 

ChromaGen Lenses for reading problems provide a 

benefit to the majority of students who struggle with 

vision related learning problems.  ChromaGen inventor 

Dr. David Harris has concluded from his years of work 

and study of dyslexics, that two out of three individuals 

that struggle with reading problems or dyslexia could 

benefit from ChromaGen Lenses. The most common 

symptoms that people report who suffer from reading 

problems, some of which stem from dyslexia are ‘words 

that appear to move on the page when reading’.  They 

describe the following, which ChromaGen has termed 

Word Movement Symptoms: 

1) Words that are blurry or come in and out of focus 

2) Words the move up and down and side to side 

3) Words that appear to “float” on the page 

4) Words that “scrunch” together or pull apart 

5) Double words or double sentences  

Dyslexia and Word Movement Symptoms 

Many dyslexics suffer from word movement symptoms 

and are often led to believe there are limited options for 

managing dyslexia.  

Although there is overwhelming evidence to the con-

trary, some experts in the dyslexic community still 

claim that dyslexia is a condition that has no connec-

tion to vision. They state that dyslexia is a neurological 

condition where nothing can be done with an optical 

correction to improve the ability to read and compre-

hend what was read. 

Over half of the students who have been diagnosed 

with dyslexia struggle with word movement symptoms 

that ChromaGen Lenses can treat.  

Vision Affects Reading 

A person can also have 20/20 vision but still struggle 

with word movement symptoms that a typical eye exam 

will not address.  ChromaGen Vision estimates that 15-

20% of the U.S. population struggles with word move-

ment issues that negatively impact their ability to read 

efficiently. 

In addition to students that struggle with word move-

ment symptoms, many students have other vision issues 

that cause a variety of symptoms that ChromaGen Vi-

sion has termed nagging symptoms.  These nagging 

symptoms (primary ones being headaches, nausea, fa-

tigue and eyestrain) cause students to not want to read.   

 The Solution: A Whole New World Of Headache 

Free Reading 

When the proper set of ChromaGen Lenses is pre-

scribed for each eye, the light is adjusted to the “right” 

speed for each eye (synchronizing the eyes).   The fit-

ting of ChromaGen Lenses selectively changes the 

wavelength of light going into both eyes.  When the 

eyes work together as a team, the text becomes clear 

and in focus, and effectively stops the words moving on 

the page when a person is reading.  

With ChromaGen Lenses many students report a whole 

new world of headache free reading. Users of Chroma-

Gen report that all of these symptoms simply stop and 

they no longer get headaches, nausea or fatigue.  They 

now enjoy reading where before they avoided reading 

at all costs.   



Students in IEP’s struggle with Reading Problems 

Over $100 billion dollars are spent annually in the U.S. 

on IEP’s.  The federal government mandates that every 

student who qualifies for an IEP has the right to receive 

certain interventions, accommodations, and other indi-

vidualized services that every county is then required to 

fund.  On a national average, 13% of all students are cur-

rently receiving benefits under the mandates of an IEP, 

which costs approximately $15,000 per year per student.  

Of all of these students, 75% of them have a reading 

problem. Reading problems are the single largest issue by 

far, that have a negative impact on the learning process.  

For additional information on ChromaGen Lenses for 

Reading Problems visit: www.IReadBetterNow.com 

ChromaGen Lenses for Color Blindness 

ChromaGen Lenses for color blindness are designed to 

enhance color perception by using selective wavelengths 

of light to stimulate defective cone cells, which enables 

the patient to more accurately interpret and perceive 

color. 

After the appropriate ChromaGen lenses are prescribed 

for each eye, an individual that was unable to pass a stan-

dard color deficiency test is now able to interpret and per-

ceive colors in the correct fashion and experience the full 

range of the color spectrum. 

 

It is estimated that 6% of the world population (1 out of 8 

men and 1 out of 200 women) have some form of color 

blindness or color vision deficiency that can be addressed 

by the ChromaGen system. ChromaGen inventor Dr. 

Harris has concluded that over 97% of people who suffer 

from color vision deficiency or color blindness could 

benefit from ChromaGen.  

The ChromaGen system will allow a person who is diag-

nosed as color blind, to fully experience a dramatic sun-

set or to see for the first time, the complete range of col-

ors on a beautiful fall day. The other sector of this market 

is more practical and commercial which is to offer a cor-

rective solution to someone who is prohibited from em-

ployment due to being color blind.  

Examples are someone such as a police officer, a fire-

man, an electrician, a telephone repairperson, or someone 

in the armed services who cannot obtain clearance for a 

certain job because they cannot distinguish colors and 

therefore cannot be approved for specific types of work. 

For additional information on ChromaGen Lenses for 

Color Blindness visit: www.ISeeColorNow.com 
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Partners in Vision is one of the nation's lead-

ing optical dispensary development and management 

firms. They are dedicated to providing full service 

optical management services for the busy ophthal-

mology office. Being founded in 1999 by a licensed 

Optician with Optical management experience makes 

them uniquely positioned to understand the challenge 

to the private practitioner wishing to enhance the per-

formance of their optical dispensary. They currently 

manage over a hundred locations across the country 

and have the experience it takes to assist Ophthalmol-

ogy practices in the expansion and control of their 

optical dispensaries. They are looking for exceptional 

Licensed Opticians who care about the patient ex-

perience and 

understand the 

value in build-

ing lasting re-

lationships. 

They have in-

credible career 

opportunities 

where you can 

build upon your solid optical knowledge, are treated 

like a professional and can grow with our expanding 

organization. Please contact Angela Lehmkuhle, 

LDO atangela@partnersinvision.com for more infor-

mation. 

 

Becoming a ChromaGen Provider 

ChromaGen trainings are offered in Florida every 

several months. 

If you are interested in becoming a ChromaGen Pro-

vider, contact ChromaGen at (855) 473-2323. 
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country, to 

attend the 

Opticians 

Association 

America 

Leadership 

Conference 

in on New 

Orleans. 

 

During the 

Spring se-

mester, Bill 

volunteered 

as a labora-

tory teach-

ing assistant in the evening division of opticianry 

classes. Bill currently serves as an Associate Di-

rector to the OAM Board of Directors. He is the 

first one at the meetings and conferences to help 

set up the registration area and classrooms, and 

the last one to leave at the end of the day after 

everything has been packed up. 

 

Bill, a very humble and grateful person at heart, 

will be the first one to tell you how lucky he is to 

be surrounded by family, his girlfriend and fellow 

BFIT graduate Justine Pearson, her parents, Stan 

and Cheryl Pearson, who all helped him to believe 

in himself and his untapped potential in the Opti-

cianry profession. 

 

Congratulations and best of luck Bill! 

 

The George Bourque Memorial Award is presented 

annually by the Opticians Association of Massachusetts 

and recognizes a student for their outstanding academic 

achievement and commitment and dedication toward 

community service and citizenship. The award is in 

memory of OAM Past President George Bourque, who 

during his term of presidency implemented plans for 

establishing an OAM partnership for a new Associate 

degree program of Opticianry in Massachusetts. 

 

The 2014 George Bourque Memorial Award was given 

to William “Bill” Rheaume, who graduated from the 

Ben Franklin Institute of Technology in May with an 

Associate degree in Opticianry. It was presented by 

George Bourque Jr., current Vice President to the 

OAM, owner of Concord Optical, and faculty director 

of optical lab services at the BFIT. 

 

Since the first day of classes, Bill has always been in-

volved. He was always there before the start of a class 

and at the end helping professors clean up. He was al-

ways there to help fellow students operate optical ma-

chinery, to make copies and to share notes with them. 

He was always there to lend a hand in ordering supplies 

and receive and put away deliveries. 

 

In the beginning, Bill chose Opticianry as a field of 

study because he was told that it was interesting and 

easy, but once he started classes, Bill became absorbed 

and challenged by the most diverse curriculum on cam-

pus - from frame assembly, to the anatomy and physiol-

ogy of the eye, from operating a screw driver to operat-

ing a corneal topographer, from the fitting of a frame to 

a patient’s face, to knowing designers and fashion such 

as Dior and Ray Ban, from spectacle lens insertion into 

a frame, to contact lens insertion into and out of the 

eye, from finance and sales forecasting and business 

ethics, to HIPPA, OSHA, FDA, professional standards 

and medical ethics. Soon after starting the program, 

Bill realized that Opticianry was not interesting and 

easy, opticianry is easy because it is interesting. 

 

During his two year academic career at BFIT, Bill was 

the recipient of many outstanding scholarships and 

travel opportunities. In September 2013, Bill was one 

of the top ten students in the country, making it all the 

way to the final round of competition at the NFOS/ Es-

silor National College Bowl at the Opticians Conven-

tion in Cincinnati. In January 2014, Bill’s essay on 

“Leadership and Opticianry” earned him an invitation, 

along with twenty-four other students from across the 

Greg Sullivan  is an appren-

tice optician who graduated 

from Ben Franklin Institute of 

Technology under the direction 

of Blair Wong.  He is currently 

employed at Acton Vision un-

der Dr. Leon Fishlyn. After a 

28 year career in the hospital-

ity industry, Greg made an im-

promptu career change into the 

field of opticianry.  In addition to his career 

change, Greg is the owner of his own land reclama-

tion business and is a father of five. He is an avid 

Boston sports fan and season ticket holder to the 

Boston Red Sox. Greg and his family are residents 

of Westborough Ma.  He can be contacted at  

soxguy72@yahoo.com  

New Faces on the OAM Board 

2014 George Bourque Memorial Award  

William Rheaume 

 

George Bourque Jr left, with Bill Rheume 
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Joe Celi RDO ABO 

NCLE is a Massachusetts 

licensed optician who has 

been serving this past 

year as associate director 

and will now become a 

full director to the OAM 

board. Joe is a full time 

optician at Lahey Hospi-

tal and Medical Center in Burlington. He is a 

graduate of Westford Academy and con-

ducted his optician apprenticeship at the New 

England College of Optometry in Boston.  

  

Joe did vision therapy when he was about 8 

years old for exophoria issues in one eye. He 

remembers the excitement of going to his 

local optician to get new glasses and how 

much better he could read with them. As a 

result of those influential memories of how 

eyeglasses and vision therapy made a big 

difference in his life, Joe knew he wanted a 

career in the optical field. He became an ap-

prentice with the OD who provided vision 

therapy and has been licensed for more than 

a year.  

  

Originally from Westford MA, Joe was mar-

ried this September and lives in Billerica 

with his wife Serryn. Joe takes a special in-

terest in the history of Opticianry and hopes 

to one day attain ABO-NCLE advanced cer-

tifications. Joe is looking forward to serving 

on the board and helping whatever way he 

can in his new role. 
  

 

Lisa Bourque is an ap-

prentice optician ABOC. 

She works alongside her 

husband at Concord Op-

tical. She is passionate 

about fashion and help-

ing her patients see 

clearly while looking 

their best.  

Justine Pearson graduated 

from BFIT in May 2014. 

She follows the footsteps of 

her mother Cheryl as an 

optician and a member of 

the OAM board as is an 

associate director. 

 

 

Opticon in Nashville 

 

On September 3-6, a group of OAM directors attended the 

ABO and NCLE Opticon Conference. Opticon is the new 

name for the 7th Annual National Opticians Conference, and 

this year it was held at the amazing Gaylord Opryland Resort 

and Convention Center in Nashville, Tennessee. 

 

 Opticon offered many continuing education categories in-

cluding: Spectacle, contact lens, business and hands-on. They 

also had ABO and NCLE review courses for students taking 

the exam at the conference on Sunday. They also offered a 

chance to broaden your awareness by visiting with over 30 

exhibitors in the Optical Exhibit Showcase. 

 

 The Conference was also a hub for many professional or-

ganizations to meet including the Contacts Lens Society of 

America (CLSA), National Academy of Opticianry (NOA), 

National Federation of Opticianry Schools (NFOS), and Op-

ticians Association of America (OAA). 

 

The annual NFOS College Bowl took place at Opticon as 

well. This Jeopardy style game kicked off with a great speech 

by Europa's Scott Shapiro and was hosted by Robert Russo. 

Ten students from across the United States, including Jessica 

Carey from Massachusetts (Benjamin Franklin Institute of 

Technology), competed to answer various opticianry ques-

tions. 

 

Opticon held a wonderful networking reception in Studio A 

at the Grand Ole Opry House, home to the ABC-TV hit se-

ries "Nashville". As well as a visit to "Honky Tonk High-

way" in downtown Nashville sponsored by Europa Eyewear. 

 

 Just like their tag line says, Opticon was truly "By Opticians, 

for Opticians" as it brought together both students and sea-

soned opticians from all over the United States in one place 

to learn and celebrate our wonderful profession together. 

Kevin Silva on left with opticians Andrea Dalton and Johnna 

Dukes of Iowa and Tom Hicks from Ohio at Opticon 
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Please support our Sponsors:  

ABACUS FINANCIAL PLANNING 

ABB CONCISE 

ACCU RX 

ALCON VISION CARE 

ASPEX EYEWEAR 

BAUSCH & LOMB 

BEST IMAGE OPTICAL 

BOSTON EYE DESIGN 

CARL ZEISS VISION – NORTHEAST 

CLEARVISION 

COBURN TECHNOLGIES 

COOPERVISION 

CHROMAGEN VISION 

ENCORE / NIKON OPTICS 

ESSILOR INSTRUMENTS 

ESSILOR OF AMERICA – CROWN 

EUROPA INTERNATIONAL 

FGX INERNATIONAL 

FYSH & KLIIK 

HILCO 

HOYA VISION CARE 

KENMARK 

LUXOTTICA 

MCGEE GROUP 

MCLEOD OPTICAL 

MARCHON 

MARCHOLIN/ VIVA 

MENICON 

OPHTHALMIC INSTRUMENTS 

PARTNERS IN VISION 

PERFERX OPTICAL 

PRECISION OPTICAL 

PRODESIGN 

RANDOLPH  

REM EYEWEAR 

SAFILO, USA 

SHAMIR INSIGHT INC. 

SHO EYEWORKS 

STUDIO OPTYX 

TRANSITIONS 

TURA 

US OPTICAL 

VARILUX  

VICTORY/EAGLE EYEWEAR 

VISION-EASE LENS 

YOUNGER OPTICS 

OAM  

75th Anniversary Gala 
Saturday, Nov 8, 2014 

 
Don’t miss this  

spectacular event! 

Music by Garfish- 

Classic Rock Band 

Sponsored by 

Essilor! 

 

Fall Education Conference 

 Nov 8 & 9, 2014 

Earn 10 credits in 2 days! 

 

all at 

the Southbridge Hotel  

& Conference Center 

 

See meeting registration 

details inside 
 


